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Advertising Creative
For MBA level Marketing Management and/or Marketing Strategy courses, or a
capstone undergraduate marketing course. Strategic, applied, and performanceoriented. While most textbooks in this area stress concepts and theory, MarketBased Management, 4e, incorporates a more strategic and applied approach.
External performance metrics of a business are emphasized and actual
measurement tools are provided. Its streamlined organization makes it ideal for
courses in which outside cases and readings will be assigned.

Essentials of Marketing Research, 2nd Edition with SPSS 17.0
The third edition of Introduction to Clinical Psychology: An Evidence-Based
Approach by University of Ottawa authors John Hunsley and Catherine M. Lee
introduces students to the theories and practices of clinical psychology and
conveys the important work done by clinical psychologists. This text is designed to
be helpful not only to those who will go on to careers in clinical psychology, but
also to those who will choose other career paths.

Environmental Communication and the Public Sphere
Introduction to Qualitative Research Methods
'I have used this book in all its editions since first publication with my
undergraduate and postgraduate students. It is a core text for all the students,
because it provides the detail they require at an academic level. Importantly it is a
book for the practitioner to use too. This is why we use it on our postgraduate
practitioner programmes – where we actually buy the book for the students as we
believe it is that important. No other text comes close and literally thousands of
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our graduates have benefitted from it in their subsequent careers: written by the
specialist for the specialist.'David Edmundson-BirdPrincipal Lecturer in Digital
MarketingManchester Metropolitan University Now in its sixth edition, Digital
Marketing: Strategy, Implementation and Practice provides comprehensive,
practical guidance on how companies can get the most out of digital media and
technology to meet their marketing goals. Digital Marketing links marketing theory
with practical business experience through case studies and interviews from
cutting edge companies such as eBay and Facebook, to help students understand
digital marketing in the real world. Readers will learn best practice frameworks for
developing a digital marketing strategy, plus success factors for key digital
marketing techniques including search marketing, conversion optimisation and
digital communications using social media including Twitter and Facebook. Dave
Chaffey is a digital marketing consultant and publisher of marketing advice site
SmartInsights.com. He is a visiting lecturer on marketing courses at Birmingham,
Cranfield and Warwick universities and the Institute of Direct Marketing. Fiona EllisChadwick is a Senior Lecturer in Marketing at the Loughborough University School
of Business and Economics, Director of the Institute of Research Application and
Consultancy at Loughborough University, academic marketing consultant and
author.

Introduction to Sport Marketing
Provides guidelines and examples for handling research, outlining, spelling,
punctuation, formatting, and documentation.

Introduction to Business
Scott analyses how the internet has revolutionised communications and
promotions. Told with many compelling case studies and real-world examples, this
is a practical guide to the new reality of PR and marketing.

Marketing Pearson Etext Combo Access Code
This easy to use resource opens windows to the world of marketing through cases
that are vibrant and engaged, links that allow you to explore topics in more detail
and content to encourage relating theory to practice. Recognizing the importance
of ongoing technological and social developments and the increasing
connectedness of consumers that has profound implications for the way marketing
operates and students learn, the 5th edition demystifies key technologies and
terminology, demonstrating where and how emerging digital marketing techniques
and tools fit in to contemporary marketing planning and practice. The new edition
has been fully updated to include: New case studies and examples, offering truly
global perspectives. Even more content on digital marketing integrated
throughout, including key issues such as social media, mobile marketing, cocreation and cutting-edge theory. A new and fully streamlined companion website,
featuring a range of resources for students and lecturers. Focus boxes throughout
the text such as Global, Research, B2B and Ethical - all with a greater emphasis on
digital communication - reinforce key marketing trends and relate theory to
practice. Each chapter also ends with a case study revolving around topics, issues
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and companies that students can relate to. The new edition comes packed with
features that can be used in class or for self-directed study.

Creating and Marketing New Products and Services
For undergraduate principles of marketing courses. This ISBN is for the bound
textbook, which students can rent through their bookstore. An introduction to
marketing using a practical and engaging approach Marketing: An Introduction
shows students how customer value -- creating it and capturing it -- drives
effective marketing strategies. The 14th Edition reflects the major trends and
shifting forces that impact marketing in this digital age of customer value,
engagement, and relationships, leaving students with a richer understanding of
basic marketing concepts, strategies, and practices. Through updated company
cases, Marketing at Work highlights, and revised end-of-chapter exercises,
students are able to apply marketing concepts to real-world company scenarios.
This title is also available digitally as a standalone Pearson eText, or via Pearson
MyLab Marketing which includes the Pearson eText. These options give students
affordable access to learning materials, so they come to class ready to succeed.
Contact your Pearson rep for more information.

Marketing
This cutting-edge text incorporates the latest issues and topics (including
extensive coverage of Enron and Arthur Andersen) with a straight-forward and
accurate survey of the multidisciplinary field of business ethics. DesJardins focuses
on ethical reasoning and critical analysis throughout, while integrating the
perspective of philosophy with those of management, law, economics, and public
policy.

Marketing for Hospitality and Tourism
Framework for Marketing Management is a concise adaptation of the gold standard
marketing management textbook for professors who want authoritative coverage
of current marketing management practice and theory, but the want the flexibility
to add outside cases, simulations, or projects. Development of marketing
strategies, market demand and environments, creating customer value, analysis of
consumer markets, market segmentation, brand loyalty, the Product Life Cycle,
managing mass communication, and marketing management in the global
economy. This text is for companies, groups, and individuals who want to adapt
their marketing strategies and management to the marketplace of the twenty-first
century.

Sport Marketing 4th Edition
M: MARKETING is the newest Principles of Marketing textbook on the market, and
was created with students and professors needs in mind. The content is the same
as in the hard bound Grewal/Levy 1/e, except that a few of the chapters are
combined. Students receive a cost-effective, easy to read text complete with study
resources (both print and online) to help them review for tests and apply chapter
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concepts. Professors receive a text that contains all the pertinent information we
know they cover in Principles of Marketing - yet in a more condensed format that is
easier for students to cover. It also contains gradable online assignments for
instructors to assign. MARKETING also includes comprehensive teaching support
and online supplements.

Marketing
• More than 500 appearances on national bestseller lists • #1 Wall Street Journal,
New York Times, and USA Today • Won 12 book awards • Translated into 35
languages • Voted Top 100 Business Book of All Time on Goodreads People are
using this simple, powerful concept to focus on what matters most in their personal
and work lives. Companies are helping their employees be more productive with
study groups, training, and coaching. Sales teams are boosting sales. Churches are
conducting classes and recommending for their members. By focusing their energy
on one thing at a time people are living more rewarding lives by building their
careers, strengthening their finances, losing weight and getting in shape,
deepening their faith, and nurturing stronger marriages and personal relationships.
YOU WANT LESS. You want fewer distractions and less on your plate. The daily
barrage of e-mails, texts, tweets, messages, and meetings distract you and stress
you out. The simultaneous demands of work and family are taking a toll. And
what's the cost? Second-rate work, missed deadlines, smaller paychecks, fewer
promotions--and lots of stress. AND YOU WANT MORE. You want more productivity
from your work. More income for a better lifestyle. You want more satisfaction from
life, and more time for yourself, your family, and your friends. NOW YOU CAN HAVE
BOTH — LESS AND MORE. In The ONE Thing, you'll learn to * cut through the
clutter * achieve better results in less time * build momentum toward your goal*
dial down the stress * overcome that overwhelmed feeling * revive your energy *
stay on track * master what matters to you The ONE Thing delivers extraordinary
results in every area of your life--work, personal, family, and spiritual. WHAT'S
YOUR ONE THING?

Digital Marketing
Marketing attempts to influence the way consumers behave. These attempts have
implications for the organizations making the attempt, the consumers they are
trying to influence, and the society in which these attempts occur. We are all
consumers and we are all members of society, so consumer behavior, and
attempts to influence it, are critical to all of us. This text is designed to provide an
understanding of consumer behavior. This understanding can make us better
consumer, better marketers, and better citizens. A primary purpose of this text is
to provide the student with a usable, managerial understanding of consumer
behavior.-Pref.

Marketing
Introduction to Business covers the scope and sequence of most introductory
business courses. The book provides detailed explanations in the context of core
themes such as customer satisfaction, ethics, entrepreneurship, global business,
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and managing change. Introduction to Business includes hundreds of current
business examples from a range of industries and geographic locations, which
feature a variety of individuals. The outcome is a balanced approach to the theory
and application of business concepts, with attention to the knowledge and skills
necessary for student success in this course and beyond.

OpenIntro Statistics
The Fifth Edition of the award-winning Environmental Communication and the
Public Sphere is the first comprehensive introduction to the growing field of
environmental communication. This groundbreaking book focuses on the role that
human communication plays in influencing the ways we perceive the environment.
It also examines how we define what constitutes an environmental problem and
how we decide what actions to take concerning the natural world. The updated and
revised Fifth Edition includes recent developments, such as water protectors and
the Dakota Access Pipeline, the Flint Water Crisis, and the March for Science, along
with the latest research and developments in environmental communication.

Marketing
Marketing
For undergraduate principles of marketing courses. This ISBN is for the Pearson
eText combo card, which includes the Pearson eText and loose-leaf print edition
(delivered by mail). An introduction to marketing using a practical and engaging
approach Marketing: An Introduction shows students how customer value -creating it and capturing it -- drives effective marketing strategies. The 14th
Edition reflects the major trends and shifting forces that impact marketing in this
digital age of customer value, engagement, and relationships, leaving students
with a richer understanding of basic marketing concepts, strategies, and practices.
Through updated company cases, Marketing at Work highlights, and revised end-ofchapter exercises, students are able to apply marketing concepts to real-world
company scenarios. Pearson eText is a simple-to-use, mobile-optimized,
personalized reading experience that can be adopted on its own as the main
course material. It lets students highlight, take notes, and review key vocabulary
all in one place, even when offline. Seamlessly integrated videos and other rich
media engage students and give them access to the help they need, when they
need it. Educators can easily customize the table of contents, schedule readings
and share their own notes with students so they see the connection between their
eText and what they learn in class -- motivating them to keep reading, and keep
learning. And, reading analytics offer insight into how students use the eText,
helping educators tailor their instruction. NOTE: Pearson eText is a fully digital
delivery of Pearson content and should only be purchased when required by your
instructor. This ISBN is for a Pearson eText access code plus a loose-leaf print
edition (delivered by mail). In addition to your purchase, you will need a course
invite link, provided by your instructor, to register for and use Pearson eText.

Introduction to Marketing
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Marketing
Marketing Research
Marketing
Introduction to Sport Marketing is an accessible and engaging introduction to key
concepts and best practice in sport marketing. Aimed at students with little or no
prior knowledge of marketing, the book outlines a step-by-step framework for
effective sport marketing, from conducting market analysis and developing a
strategy, through to detailed planning and implementation. The book has a wider
scope than other sport marketing textbooks, recognising that students are just as
likely to have to employ their marketing skills in community sport or the not-forprofit sector as in professional sport, and therefore represents the most realistic
and useful sport marketing text currently available. Now in a fully revised and
updated second edition, the book has expanded coverage of digital and social
media, product innovation, services and relationship marketing, and key
contemporary issues such as social responsibility and sustainability. It features a
much wider range of international cases and examples, covering North America,
Europe, and the vibrant and rapidly developing sport markets in Asia-Pacific, the
Middle East and Latin America. Every chapter includes a range of useful features to
help the reader to engage with fundamental principles and applied practice, such
as problem-solving exercises and review questions. Introduction to Sport Marketing
is an essential textbook for any degree-level sport marketing course.

Consumer Behavior
The goal of machine learning is to program computers to use example data or past
experience to solve a given problem. Many successful applications of machine
learning exist already, including systems that analyze past sales data to predict
customer behavior, optimize robot behavior so that a task can be completed using
minimum resources, and extract knowledge from bioinformatics data. Introduction
to Machine Learning is a comprehensive textbook on the subject, covering a broad
array of topics not usually included in introductory machine learning texts.
Subjects include supervised learning; Bayesian decision theory; parametric, semiparametric, and nonparametric methods; multivariate analysis; hidden Markov
models; reinforcement learning; kernel machines; graphical models; Bayesian
estimation; and statistical testing.Machine learning is rapidly becoming a skill that
computer science students must master before graduation. The third edition of
Introduction to Machine Learning reflects this shift, with added support for
beginners, including selected solutions for exercises and additional example data
sets (with code available online). Other substantial changes include discussions of
outlier detection; ranking algorithms for perceptrons and support vector machines;
matrix decomposition and spectral methods; distance estimation; new kernel
algorithms; deep learning in multilayered perceptrons; and the nonparametric
approach to Bayesian methods. All learning algorithms are explained so that
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students can easily move from the equations in the book to a computer program.
The book can be used by both advanced undergraduates and graduate students. It
will also be of interest to professionals who are concerned with the application of
machine learning methods.

Advertising and Promotion
The 6th edition of Principles of Marketing makes the road to learning and teaching
marketing more effective, easier and more enjoyable than ever. Today’s marketing
is about creating customer value and building profitable customer relationships.
With even more new Australian and international case studies, engaging real-world
examples and up-to-date information, Principles of Marketing shows students how
customer value–creating and capturing it–drives every effective marketing
strategy. The 6th edition is a thorough revision, reflecting the latest trends in
marketing, including new coverage of social media, mobile and other digital
technologies. In addition, it covers the rapidly changing nature of customer
relationships with both companies and brands, and the tools marketers use to
create deeper consumer involvement.

A Framework for Marketing Management
The ultimate resource for marketing professionals. Today's marketers are
challenged to create vibrant, interactive communities of consumers who make
products and brands a part of their daily lives in a dynamic world. Marketing, in its
9th Australian edition, continues to be the authoritative principles of marketing
resource, delivering holistic, relevant, cutting edge content in new and exciting
ways. Kotler delivers the theory that will form the cornerstone of your marketing
studies, and shows you how to apply the concepts and practices of modern
marketing science. Comprehensive and complete, written by industry-respected
authors, this will serve as a perennial reference throughout your career. The text is
accompanied by a flexible and completely revised suite of learning and teaching
resources designed to inspire creativity and critical thinking and to excite you
about the possibilities of a career in marketing.

Marketing
The ONE Thing
"A thesaurus that works as hard as you do . . . you'll wonder how you ever
managed without it." -- Advertising Age Listing more than 2,500 high-powered
words, phrases, and slogans, Words That Sell is the ultimate reference for anyone
who needs instant access to the key words that make the difference in selling.
Arranged by category for handy reference, it covers everything from "snappy
transitions" to "knocking the competition," from "grabbers" to "clinchers." There
are 62 ways to say "exciting" alone; 57 variations on "reliable"! Whether you are
selling ideas or widgets, Words That Sell guarantees the expert sales professional
an expanded, rejuvenated repertoire and the novice a feeling of confidence.
Features: Cross-referencing of word categories to stimulate creative thinking
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Advice on targeting words to your specific market Tips on word usage A thorough
index A concise copywriting primer A special section on selling yourself The first
real improvement to the thesaurus since Roget, Words That Sell is an
indispensable guide to helping you find great words fast.

Words that Sell
How do we get you moving? By placing you-the customer-in the driver's seat.
"Marketing" introduces the leading marketing thinking on how "customer value "is
the driving force behind every marketing strategy. Fasten your seatbelt. Your
learning journey starts here! www.prenhall.com/kotler

MLA Handbook for Writers of Research Papers
Thoroughly revised and updated, MARKETING STRATEGY, 6e continues with one
primary goal: to teach students to think and act like marketers. Packed with
cutting-edge coverage, current examples, new cases, and photographs, the sixth
edition delivers a practical, straightforward approach to analyzing, planning, and
implementing marketing strategies--helping students learn to develop a customeroriented market strategy and market plan. Students sharpen their analytical and
creative critical thinking skills as they learn the key concepts and tools of
marketing strategy. Continuing in the text's signature student-friendly style, the
sixth edition covers essential points without getting bogged down in industry
jargon--all in a succinct 10 chapters. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.

Principles of Marketing' 2008 Ed.
An informative real-world guide to studying the "why" of human behavior
Introduction to Qualitative Research Methods is a practical, comprehensive guide
to the collection and presentation of qualitative data. Unique in the market, this
book describes the entire research process — from design through writing —
illustrated by examples of real, complete qualitative work that clearly
demonstrates how methods are used in actual practice. This updated fourth edition
includes all new case studies, with additional coverage of mixed methods, nonsociological settings, funding, and a sample interview guide. The studies profiled
are accompanied by observation field notes, and the text includes additional
readings for both students and instructors. More than just theory, this guide is
designed to give you a real-world practitioner's view of how qualitative research is
handled every step of the way. Many different disciplines rely on qualitative
research as a method of inquiry, to gain an in-depth understanding of human
behavior and the governing forces behind it. Qualitative research asks "why" and
"how," and the data is frequently complex and difficult to measure. This book
shows you how to effectively handle qualitative work, regardless of where it's
being applied. Understand the strengths and limitations of qualitative data Learn
how experts work around common methodological issues Compare actual field
notes to the qualitative studies they generated Examine the full range of
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qualitative methods throughout the research process Whether you're studying
sociology, psychology, marketing, or any number of other fields, especially in the
social and behavioral sciences, human behavior is the central concern of your
work. So what drives human behavior? That's what qualitative research helps to
explain. Introduction to Qualitative Research Methods gives you the foundation you
need to begin seeking answers.

Introduction to Machine Learning
With a full explanation on the basic principles of marketing, this guidebook helps
readers answer such questions as What is marketing? What is a marketing
forecast? and What is the best way to conduct market research? Written by
professionals for students and entrepreneurs, this text also features international
case studies, numerous up-to-date examples of the latest developments and
trends in marketing, and tried and tested information that helps students learn.

Social Media Marketing For Dummies®
This text presents marketing research concepts in a highly applied and managerial
way. This is the only Australian/New Zealand text which balances qualitative and
quantitative aspects within its field. The text is organized into 6 parts. The first 5
parts are based on a 6 step framework for conducting market research. *Part 1
covers the first 2 steps: problem definition and the nature and scope of research
approaches to problems. *Part 2 covers the third step of research design and
describes in detail exploratory, descriptive and casual research designs. *Part 3
covers the 4th step of field work in a practical and managerial orientated manner.
*Part 4 covers the 5th step: data preparation and analysis from basic to advanced
techniques. The emphasis is on explaining procedures, interpreting results and
analyzing managerial implications. *Part 5 covers the 6th and final step:
communicating the research by preparing and presenting a formal report. *Part 6
is devoted to the complex processes of international market research.

MyLab Marketing -- Print Offer -- for Marketing
The OpenIntro project was founded in 2009 to improve the quality and availability
of education by producing exceptional books and teaching tools that are free to
use and easy to modify. We feature real data whenever possible, and files for the
entire textbook are freely available at openintro.org. Visit our website,
openintro.org. We provide free videos, statistical software labs, lecture slides,
course management tools, and many other helpful resources.

Marketing
Microbiology: An Introduction helps you see the connection between human health
and microbiology.

Marketing Strategy, Text and Cases
Sport Marketing, Fourth Edition With Web Study Guide, has been streamlined and
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updated to keep pace with the latest information and issues in the competitive
world of sport marketing. This text maintains its position as the best-selling and
original text in the field, continuing to direct students to a better understanding of
the theoretical backbone that makes sport marketing such a unique and vibrant
subject to study. Using the new full-color format and companion web study guide,
students will stay engaged as they explore how fans, players, coaches, the media,
and companies interact to drive the sport industry.

An Introduction to Business Ethics
This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound book.
For courses in Hospitality Marketing, Tourism Marketing, Restaurant Marketing, or
Hotel Marketing. Marketing for Hospitality and Tourism, 7/e is the definitive source
for hospitality marketing. Taking an integrative approach, this highly visual, fourcolor book discusses hospitality marketing from a team perspective, examining
each hospitality department and its role in the marketing mechanism. These bestselling authors are known as leading marketing educators and their book, a global
phenomenon, is the leading resource on hospitality and tourism marketing. The
Seventh Edition of this popular book includes new and updated coverage of social
media, destination tourism and other current industry trends, authentic industry
cases, and hands-on application activities.

Market-based Management
Advertising Creative is the first “postdigital” creative strategy and copywriting
textbook in which digital technology is woven throughout every chapter. The book
gets right to the point of advertising by stressing key principles and practical
information students and working professionals can use to communicate
effectively in this postdigital age. Drawing on personal experience as awardwinning experts in creative advertising, Tom Altstiel and Jean Grow offer real-world
insights on cutting-edge topics, including global, social media, business-tobusiness, in-house, and small agency advertising. In this Fourth Edition, Altstiel and
Grow take a deeper dive into the exploration of digital technology and its
implications for the industry, as they expose the pervasive changes experienced
across the global advertising landscape. Their most important revelation of all is
the identification of the three qualities that will define the future leaders of this
industry: Be a risk taker. Understand technology. Live for ideas.

Introduction to Clinical Psychology, 3rd Canadian Edition
The sixth Canadian edition of Marketing: An Introduction makes learning and
teaching marketing more effective, easier, and more enjoyable than ever. Its
streamlined approach strikes a careful balance between depth of coverage and
ease of learning. Students will see how customer value--creating it and capturing
it--drives every good marketing strategy. KEY TOPICS: Marketing: Creating and
Capturing Customer Value; Company and Marketing Strategy: Partnering to Build
Customer Relationships; Sustainable Marketing Social Responsibility and Ethics;
Analyzing the Marketing Environment; Managing Marketing Information to Gain
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Customer Insights; Understanding Consumer and Business Buyer Behaviour;
Segmentation, Targeting, and Positioning; Developing and Managing Products and
Services; Brand Strategy and Management; Pricing: Understanding and Capturing
Customer Value; Marketing Channels; Retailing and Wholesaling NEW;
Communicating Customer Value: Advertising and Public Relations; Personal Selling
and Sales Promotion; Direct, Online, Social Media, and Mobile Marketing; The
Global Marketplace NEW MARKET: This text is appropriate for marketing majors in
a one-semester course in both 4-year and 2-year institutions.

The New Rules of Marketing and PR
It’s no secret that some of the most successful companies, such as 3M, Procter &
Gamble, Microsoft, and Mercedes-Benz, are also known for their new product
development strategies. Creating and Marketing New Products and Services
teaches the key business and marketing principles needed to successfully design
and launch new products and services in today’s global market. It begins by
providing the foundation required to understand the role of new product
development in the innovating organization. The book emphasizes marketing
research techniques that can help firms identify the voice of the customer and
incorporate these findings into their new product development process. It
addresses the role of sustainability in innovation, open innovation strategies, and
international co-development efforts of new products and services. Explaining how
to manage the development and marketing of new products and services, this
book will teach you how to: Select a new product strategy that matches the needs
of your organization Set up a disciplined process for new product development
Define target market opportunities and search out high potential ideas Understand
customer needs, structure them, and prioritize the needs to clearly define the
benefits and values that your product will deliver Integrate marketing, engineering,
R&D, and production resources to design a high-quality product that satisfies
customer needs and delivers value Forecast sales before market launch based on
testing of the product and the marketing plan The concepts discussed in the book
can help to boost innovation and improve the performance of any type of
organization. Some of the concepts presented are generic and others must be
modified for each application. Together, they can lead to greater profitability and
reduced risk in the new product development activities within your organization.

Principles of Marketing
Microbiology
The fifth Canadian edition of Marketing: An Introduction makes learning and
teaching marketing more effective, easier, and more enjoyable than ever. Its
streamlined approach strikes a careful balance between depth of coverage and
ease of learning. Students will see how customer value—creating it and capturing
it—drives every good marketing strategy. Note: If you are purchasing an electronic
version, MyMarketingLab does not come automatically packaged with it. To
purchase MyMarketingLab, please visit www.MyMarketingLab.com or you can
purchase a package of the physical text and MyMarketingLab by searching for ISBN
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10: 0133581586 / ISBN 13: 9780133581584.
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