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Girls Who Travel
The first in depth portrait of one of the world's best known luxury brands, this
elegant volume traces the remarkable history of the House of Vuitton, which has
been making practical but stylish luggage, handbags and accessories for more
than 150 years. Written with full access to the company's archives, the book itself
Page 1/28

Get Free New York Louis Vuitton City Guide 2011
demonstrates Louis Vuitton's passion for fine design with a stunning array of
archival art, historical images, product designs and sketches, and cutting edge
advertising. The book explores the company's tradition of quality and innovation in
the context of sweeping changes in society, art, culture, fashion and, above all,
travel. Examining the life and times of the company's first three leaders; founder
Louis (who invented the modern trunk), his son Georges and his grandson Gaston,
the text focuses on the firm's development under their guidance. It also discusses
Vuitton's explosive growth toward the end of the 20th century, including the 1987
merger with Moet Hennessy that made it part of LVMH, the world's largest luxury
goods company and spurred the expansion of its boutiques to more than 300
locations in 50 countries around the globe.

Sony Design
Bob Marley's music has inspired millions of listeners around the world with
messages of peace, love, and truth. This third picture book adaptation of one of his
beloved songs has a timely message for children: To counter injustice, lift others
up with kindness and courage. As a young girl goes on with her day in school, she
comes across several instances of teasing and intimidation. But with loving action
and some help from her friends, she's able to make things right for herself and
others. With exuberant pictures by John Jay Cabuay accompanying Marley's iconic
lyrics, Get Up, Stand Up is a vibrant testament to the power we all have to make a
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difference.

World Tour
The first extensive look into the iconic Carhartt Work in Progress label, from its
origins in Detroit to its current existence as one of the powerhouses of
contemporary apparel. From the streets of Detroit to cities the world over,
Carhartt's outerwear has become iconic of both work and play since Hamilton
Carhartt developed his first pair of overalls for railroad engineers in 1889. Proudly
sporting a union-made label, Carhartt's straightforward, rugged clothing and
working-class origins appealed as an authentic expression of style. Carhartt Work
in Progress (WIP), which began twenty-five years ago as a fledgling European line,
reinvented these roots to draw a new trendsetting audience across the globe.
Carhartt WIP updated the original cuts of workwear to create slimmer styles that
have since become cult classics. From the U.S. hip-hop crews of the 1980s to the
European skate scene, Carhartt WIP became a sure signifier of street style. With
collaborations with A.P.C., UDG, and Hiroshi Fujiwara/Fragment, and a network of
nearly seventy Work in Progress flagship stores in the world's most stylish
shopping districts—from New York's SoHo to London's East End, Paris's Marais, and
Tokyo's Harajuku—the brand has become one of the most influential lifestyle
brands in Europe. From the Carhartt archives in Detroit and Dearborn, Michigan, to
their studios in Europe, this book provides access to never-before-seen
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photography of Carhartt's designs to trace not only the development of a fashion
label, but also of youth culture itself.

New York Magazine
Meet your new global consumer You’ve heard of the burgeoning consumer markets
in China and India that are driving the world economy. But do you know enough
about these new consumers to convert them into customers? Do you know that: •
There will be nearly one billion middle-class consumers in China and India within
the next ten years? • More than 135 million Chinese and Indians will graduate from
college in this timeframe, compared to just 30 million in the United States? • By
2020, 68 percent of Chinese households and 57 percent of Indian households will
be in the middle and upper classes? • The number of billionaires in China has
grown from 1 to 115 in the past decade alone? In The $10 Trillion Prize, bestselling
author Michael J. Silverstein and his The Boston Consulting Group colleagues in
China and India provide the first comprehensive profile of the emerging middle
class, primed to transform the global marketplace. Already the world’s biggest
buyers of cars, mobile phones, appliances, and more, these consumers are eager
for more products and services. In fact, it’s estimated that by 2020, consumers in
China and India will generate about $10 trillion of total annual revenue for
companies selling to them. This book explains who these consumers are—what
they buy and why, how they think and shop, and how their needs and tastes are
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changing. It takes you into their lives so you can better understand what they want
and what they’re looking for. Only by fully comprehending the forces driving this
new generation of consumers will your company be able to capitalize on the
opportunities their buying power represents. Insightful and backed by rigorous
research, this book takes you inside the hearts and minds of today’s emerging
Chinese and Indian consumers—both urban and rural, and across all income
levels—positioning your company to win as the next wave of global affluence
reaches the marketplace.

Logique/ Visuelle
Louis Vuitton Fashion Photography is an unprecedented visual history of the
company, seen through its presence in photographs. This exceptional album
features over two hundred images by the most important modern and
contemporary photographers, including David Bailey, Henry Clarke, Patrick
Demarchelier, Karl Lagerfeld, Annie Leibovitz, Helmut Newton, David Sims, Bert
Stern, Juergen Teller, Mario Testino, and Bruce Weber.

A Moveable Feast
New York City is known for many things: its urban, high-rise landscape, the bustling
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atmosphere, and busy business and tourist spots. Pretty tree-lined avenues, cute
shops, and serene getaways do not immediately come to mind for this
cosmopolitan city, but they are there. Acclaimed Instagrammer Siobhan Ferguson,
author of prettycitylondon, now turns her discerning eye to the Big Apple itself.
Travel along with her as she uncovers the hidden gems--the sweet, secluded
alleys, the fantastic markets, the artisan boutiques--that New York has to offer, and
reveals the beautiful, the quaint, and the downright pretty scattered among the
urban landscape of the world's most famous city. Stunning photographs alongside
fantastic tips to take your own pictures and create a prettycitynewyork experience
for yourself make this the perfect book for visitors on foot and armchair travelers
alike.

Peter Marino (The Luxury Edition)
A wide-ranging literary portrait of Mexico City by a former New Yorker profiles the
Mexican capital as a thriving urban center comprising centuries of history as well
as rapid development, in a kaleidoscopic depiction that offers insight into its
growing relevance on the world stage. 15,000 first printing.

Ladure Savoir Vivre
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"Published on the occasion of the exhibition Stephen Burrows: When Fashion
Danced organized by and presented at the Museum of the City of New York, March
22-July 28, 2013"--Colophon.

The Icons and the Iconoclasts
This retrospective features not only the acclaimed fashion photographer's print
photo campaigns but also the outtakes, Polaroids, and scouting photos of the
photographer's "little films" that have redefined the art with their compelling
realism and depth of emotion. 250 color & duotone photos.

Book of New York
New York magazine was born in 1968 after a run as an insert of the New York
Herald Tribune and quickly made a place for itself as the trusted resource for
readers across the country. With award-winning writing and photography covering
everything from politics and food to theater and fashion, the magazine's consistent
mission has been to reflect back to its audience the energy and excitement of the
city itself, while celebrating New York as both a place and an idea.

Crossroads
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Chosen by Louis Vuitton to be one of only a handful of artists to illustrate their new
Travel Book series, Taniguchi naturally made a story of it! After his mother's death
aged 78, the author discovers a beautifully lacquered box which contains what
appear to be old photos and hand-drawn postcards of Venice. One photo of Piazza
San Marco particularly catches his eye. It is of a Japanese couple feeding a
multitude of pigeons in the square dressed in what looked like 1930's styled
clothes. Who were they? What relevance did they have for his mother? Armed with
the contents of the lacquered box he travels to Venice to track down the places
and events displayed in the images and to discover the identity of the young
couple in the old photograph. With very few but well chosen words and his artist's
eye for detail, Taniguchi portrays 'La Serenissima' of today in a most deserving
light.

New York Magazine
A large-format tribute to the influential brand's most visible collaborations features
critical essays that examine and position the firm's patronage, in an exploration of
the art, fashion, and architecture that was created in conjunction with such
notables as Annie Liebovitz, Vanessa Beecroft, and Olafur Eliasson.

New York. Ediz. italiana
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“A new kind of flavor-first vegan cooking. . . . Stunning.” —Food & Wine “Best Food
Books of 2015” —USA Today Reinventing plant-based eating is what Tal Ronnen is
all about. At his Los Angeles restaurant, Crossroads, the menu is vegan, but there
are no soybeans or bland seitan to be found. He and his executive chef, Scot Jones,
turn seasonal vegetables, beans, nuts, and grains into sophisticated Mediterranean
fare—think warm bowls of tomato-sauced pappardelle, plates of spicy carrot salad,
and crunchy flatbreads piled high with roasted vegetables. In Crossroads, an IACP
Cookbook Award finalist, Ronnen teaches readers to make his recipes and proves
that the flavors we crave are easily replicated in dishes made without animal
products. With accessible, unfussy recipes, Crossroads takes plant-based eating
firmly out of the realm of hippie health food and into a cuisine that fits perfectly
with today’s modern palate. The recipes are photographed in sumptuous detail,
and with more than 100 of them for weeknight dinners, snacks and appetizers,
special occasion meals, desserts, and more, this book is an indispensable resource
for healthy, mindful eaters everywhere.

Pattern Recognition
Unlike prior biography and business-focused books on SONY, this is the first
illustrated book devoted to the design innovations of the world-recognized brand.
Never-before-published prototypes and design concepts make this book the
ultimate insider's guide for design enthusiasts, providing readers with another
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elucidating example of the crucial role design plays in our everyday lives. This is
the first book to document over sixty years of innovative designs by Sony, the first
trailblazer in personal electronics and pioneer of the legendary and highly
successful WALKMAN, Handycam, Cyber-shot, and VAIO brands, among other
leading SONY products.

Prettycitynewyork
From the author of Fashionopolis: The Price of Fast Fashion and the Future of
Clothes - Once luxury was available only to the rarefied and aristocratic world of
old money and royalty. It offered a history of tradition, superior quality, and a
pampered buying experience. Today, however, luxury is simply a product
packaged and sold by multibillion-dollar global corporations focused on growth,
visibility, brand awareness, advertising, and, above all, profits. Award-winning
journalist Dana Thomas digs deep into the dark side of the luxury industry to
uncover all the secrets that Prada, Gucci, and Burberry don?t want us to know.
Deluxe is an uncompromising look behind the glossy façade that will enthrall
anyone interested in fashion, finance, or culture.

Get Up, Stand Up
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A fascinating, lavishly illustrated history of the art and architecture of Paris has
been expanded to encompass more than eight hundred illustrations and detailed
descriptions to capture the diverse beauty of Notre Dame's Gothic splendor, the
French Impressionist paintings housed at the Musée d'Orsay, the Louvre, new
architectural landmarks, and designs for works in progress.

Louis Vuitton
As portable as a map but as informative as a guide, these hybrid Bonjour city mapguides by globe-trotting filmmaker Marin Montagut offer his curated
recommendations for shopping, dining, and attractions. TheBonjour pocket-sized
map-guides—made of water-resistant, tear-proof paper—feature rare and soulful
places that exude an enviable je ne sais quoi. From bakeries to taco trucks, bicycle
rentals to antiques shops, or boutiques to toy stores, each recommendation
includes a succinct anecdote, tip, or description—illustrated by Marin Montagut's
watercolor travel sketches—to tempt bon vivants everywhere. In Bonjour New
York, roam the Big Apple in shoes tailor-made by one of the city's oldest cobblers,
handpick the fabric and cut for customized jeans, find respite in the urban oasis of
a secret East Village garden, or sip cocktails in the city's best speakeasy. Featured
neighborhoods include SoHo, NoLIta, and TriBeCa; the West Village and Chelsea;
the Lower East Side and the East Village; Boerum Hill and Cobble Hill; Greenpoint
and Williamsburg.
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Aesthetic Intelligence
Paris: City of Art
New York magazine was born in 1968 after a run as an insert of the New York
Herald Tribune and quickly made a place for itself as the trusted resource for
readers across the country. With award-winning writing and photography covering
everything from politics and food to theater and fashion, the magazine's consistent
mission has been to reflect back to its audience the energy and excitement of the
city itself, while celebrating New York as both a place and an idea.

Louis Vuitton: The Birth of Modern Luxury Updated Edition
A wryly humorous, impeccably observed novel about the capriciousness of love
Omar Razaghi posts a letter on September 13, 1995 that will change the course of
his life forever. A doctoral student at the University of Kansas, he writes to the
estate of the Latin American author Jules Gund, requesting permission to write
Gund's authorized biography. His request is refused, but Omar has already
accepted a fellowship from the university, and with his girlfriend's vehement
encouragement, he goes in person to Uruguay to petition to Gund's three
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executors. Although Caroline Gund, Jules' wife, and Arden Langdon, Jules' mistress
and mother of his child, are initially opposed to the idea of a biography, Omar has
the support of Adam, Jules' older brother, and hopes to be able to persuade the
twwo women. Omar's unexpected arrival in Uruguay reverberates through this odd
and isolated little family group, and his stay in the languid, dreamy Ochos Rios
makes him question his former life in Kansas, and his ability-even his desire-to
write an "authorized" life. A novel about the random nature of love, and the ways
in which we confront or avoid life's choices, The City of Your Final Destination is a
touching, clever and wonderfully comic fourth novel from Peter Cameron. The City
of Your Final Destination was made into a film, starring Anthony Hopkins, Laura
Linney and Charlotte Gainsbourg. It was released in 2007.

Louis Vuitton
This volume is an unprecedented history of Louis Vuitton’s women’s bags, the
most coveted line of accessories in women’s fashion. At the heart of Louis Vuitton
are its City Bags, a range of women’s bags that dates back to the turn of the
twentieth century. Featuring the trademark monograms of the house, the City Bag
story began with the Steamer, a resort bag designed in 1901 to be packed inside a
much larger steamer trunk. These bags have in a hundred years formally
diversified into a dizzying array of handbags for every conceivable function
demanded by the modern woman. Profoundly influential, City Bags are now known
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to millions by their descriptive names (Keepall, Bucket, Papillon, Alma, Locket, Noe,
Speedy) and are still evolving into more fantastical forms. Lavishly illustrated with
new and archival photography, historical graphics, landmark editorials, and ad
campaigns, the volume traces the history of these specific bag families, and
examines the earliest specimens and today’s most sought-after collectibles,
including Vuitton’s collaborations with Takashi Murakami, Stephen Sprouse,
Richard Prince, Yayoi Kusama, and Rei Kawakubo and one-off projects by Zaha
Hadid, Shigeru Ban, Vivienne Westwood, Helmut Lang, Andrée Putman, and of
course, Marc Jacobs. Louis Vuitton: City Bags is an ambitious volume on the
creation and cultivation of a cultural phenomenon.

First Stop in the New World
New York magazine was born in 1968 after a run as an insert of the New York
Herald Tribune and quickly made a place for itself as the trusted resource for
readers across the country. With award-winning writing and photography covering
everything from politics and food to theater and fashion, the magazine's consistent
mission has been to reflect back to its audience the energy and excitement of the
city itself, while celebrating New York as both a place and an idea.

Let's Go New York City 16th Edition
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In celebration of the 160th anniversary of the revered fashion house this book
boasts an extraordinary collection of designers each with a huge following. It will
appeal to fashion and design audiences worldwide. The fashion house Louis Vuitton
has long been the ultimate symbol of luxury, its storied brand a glamorous
invitation to a world of adventurous savoir faire. Recently, innovative
collaborations with the most exciting artists and designers of today have
reinterpreted the house's famed monogrammed pattern into unique and vibrant
expressions of the brand and its heritage. Lavishly illustrated with new and archival
photography, this limited-edition book celebrates the luxury brand's spirit of
innovation and collaboration by giving six of the world's iconoclasts (Christian
Louboutin, Cindy Sherman, Frank Gehry, Karl Lagerfeld, Marc Newson, and Rei
Kawakubo) the opportunity to create a personally inspired bag and/or piece of
luggage using Louis Vuitton's iconic and globally recognized monogram. Highlights
include classic and contemporary images and sketches, along with bios of the
artists and designers that lend insight into the inspirations behind these very
special collaborations. An absolute essential for lovers of fashion, art, and
photography, Louis Vuitton: The Icon and the Iconoclasts is an exquisitely crafted
volume on the timeless style and daring vision of Louis Vuitton.

Stories
A profile of architect Peter Marino’s extensive, collaborative process of
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commissioning art for luxury brand spaces and private clients worldwide. Dubbed
'The Leather Daddy of Luxury' by New York Magazine, Peter Marino is the premier
architect of luxury brand spaces worldwide, including for Chanel, Dior, and Louis
Vuitton, in cities including Los Angeles, New York, London, Paris, Munich, Singapore
and Tokyo. This is the first book to look at the collaborative process by which
Marino has commissioned site-specific works for luxury retail spaces from artists
including Richard Deacon, Vik Muniz, Vanessa Beecroft, James Turrell, and JeanMichel Othoniel. Marino’s commissions explore the relationship between art and
architecture. The process of these collaborations is documented here through
personal anecdotes, notes, diaristic photographs and sketches, culminating in
beautifully photographed images of the final work in situ. Each chapter is
dedicated to a single collaboration, following it chronologically through its
developmental journey, with Marino giving his perspective on unifying themes, and
the cross-pollination of the art and architecture. Marino provides a narrative voice
and vision – a knowledgeable guide to the creative world he inhabits.

New York Magazine
Longtime leader in the luxury goods sector and former Chairman of LVMH Moët
Hennessy Louis Vuitton North America reinvents the art and science of brandbuilding under the rubric of Aesthetic Intelligence. In a world in which people have
cheap and easy access to most goods and services, yet crave richer and more
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meaningful experiences, aesthetics has become a key differentiator for most
companies and a critical factor of their success and even their survival. In this
groundbreaking book, Pauline Brown, a former leader of the world’s top luxury
goods company and a pioneer in identifying the role of aesthetics in business,
shows executives, entrepreneurs, and other professionals how to harness the
power of the senses to create products, services, and experiences that stand out,
resonate with their customers, and create long-term value for their businesses. The
power is rooted in Aesthetic Intelligence—or “the other AI,” as Brown refers to it.
Aesthetic Intelligence can be learned. Indeed, people are born with far more
capacity than they use, but even those that are naturally gifted must continue to
refine their skills, lest their aesthetic advantage atrophy. Through a combination of
storytelling and practical advice, the author shows how aesthetic intelligence
creates business value and how executives, entrepreneurs and others can boost
their own AI and successfully apply it to business. Brown offers research, strategies
and practical exercises focused on four essential AI skills. Aesthetic Intelligence
provides a crucial roadmap to help business leaders build their businesses in their
own authentic and distinctive way. Aesthetic Intelligence is about creating delight,
lifting the human spirit, and rousing the imagination through sensorial experiences.

Guide to Contemporary New York City Architecture
The city has been in the midst of a building boom since 2000, giving rise to a host
Page 17/28

Get Free New York Louis Vuitton City Guide 2011
of architecturally cutting edge residential, corporate, institutional, academic, and
commercial structures. It's widely agreed that the building boom is now over, so
what better time for a guidebook that maps them all out, literally. Featuring over
200 sites spanning the city's five boroughs, filled with color photos, detailed maps,
subway and walking directions, and descriptions that highlight the most significant
aspects of each, this guidebook is well-timed.

Louis Vuitton Travel Book 'Venice'
“Show me your luggage and I’ll tell you who you are,” proclaimed a 1920s Louis
Vuitton slogan. World Tour takes readers back to a time when travel was a true
adventure, when elegant passengers embarked on grand tours aboard ocean
liners, took flight in the first airplanes, rode the Orient Express, journeyed to exotic
locales, and stayed in one luxurious hotel after another. Throughout his life, the
famous trunk maker and inveterate traveler Gaston-Louis Vuitton amassed a
collection of over 3,000 hotel publicity stickers and labels, which globetrotters
proudly affixed to their luggage. Spanning the 1920s to the 1950s, this book
features more than 900 labels, a wealth of period photographs, and vintage
postcards, all from around the globe, including the favorite destinations and
pursuits of cosmopolitan travelers: seaside stays on the French Riviera, skiing in
Chamonix and Zermatt, cultural tours of Athens and Mexico, beach vacations in
Honolulu and Capri, and more. Praise for World Tour: “Guaranteed to trigger
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wanderlust.” —The New York Times Book Review

The $10 Trillion Prize
Ladurée Savoir Vivre is the latest in the company's series of entertaining and
lifestyle books. Like its predecessors, it is nestled in an irresistible box, packed just
like Ladurée's delectable confections. Stunningly illustrated with specially
commissioned photographs and illustrations, the book offers practical tips and
inspiration on such varied topics as how to prepare and have breakfast the
Ladurée way, how to be a good host and a good guest, how to dress for the
theater, and how to pack for stylish travel. It is the ultimate guide to knowing how
to live well, the French way.

The Carhartt WIP Archives
Packed with travel information, including more listings, deals, and insider
tips:CANDID LISTINGS of hundreds of places to eat, sleep, drink, and
danceRELIABLE MAPS to help you get around Manhattan and the other four
boroughsTHE BEST NIGHTLIFE, including comedy clubs, sultry jazz joints, and the
hippest barsSTRAIGHT TALK about how to save money in the city--and when to
splurgeFESTIVALS, concerts, and public events throughout the yearSHOPPING tips
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for chic boutiques, cut-rate outlets, and knock-off look-alikes

Louis Vuitton
The windows of Louis Vuitton's storefronts are magnetic. Onlookers stand with
eyes wide in wonder at such spectacles as a colossal roller coaster, a panoply of
brightly colored hot-air balloons, or a universe of polka dots. With an oeuvre of
over thirty-five displays, creators Faye McLeod and Ansel Thompson bring the
windows of one of the world's leading luxury brands to life with unparalleled magic.
Featuring an introduction by The New York Times fashion director and critic
Vanessa Friedman, these celebrated vitrines are presented as works of art in this
hand-bound oversize Ultimate Collection edition, capturing the inspired world that
is Louis Vuitton.

Louis Vuitton
City of Sedition
Trains and steamships transformed transportation in the mid-19th century and
opened the world to a new breed of traveler. Louis Vuitton understood the need for
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more practical luggage, and strove to create products that were adaptable to all
situations—and the travel trunk was born. Authors Pierre Léonforte and Éric PujaletPlaà curate 100 of the finest trunks the Louis Vuitton company has produced on
commission, including boxes made for movie stars from Douglas Fairbanks to
Sharon Stone and couturiers from Jeanne Lanvin to Karl Lagerfeld, as well as cases
designed for Ernest Hemingway, Leopold Stokowski, and Damien Hirst. Illustrated
with 600 images taken from the Louis Vuitton archives and new photographs made
especially for this book, this is the definitive history of personalized objects of both
practicality and luxury.

Bonjour New York
This work has been selected by scholars as being culturally important, and is part
of the knowledge base of civilization as we know it. This work was reproduced from
the original artifact, and remains as true to the original work as possible.
Therefore, you will see the original copyright references, library stamps (as most of
these works have been housed in our most important libraries around the world),
and other notations in the work. This work is in the public domain in the United
States of America, and possibly other nations. Within the United States, you may
freely copy and distribute this work, as no entity (individual or corporate) has a
copyright on the body of the work. As a reproduction of a historical artifact, this
work may contain missing or blurred pages, poor pictures, errant marks, etc.
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Scholars believe, and we concur, that this work is important enough to be
preserved, reproduced, and made generally available to the public. We appreciate
your support of the preservation process, and thank you for being an important
part of keeping this knowledge alive and relevant.

Louis Vuitton Fashion Photography
One of the most influential and imaginative sci-fi writers turns his attention to
London - with dazzling results. 'Part-detective story, part-cultural snapshot . . . all
bound by Gibson's pin-sharp prose' Arena ________________________ Cayce Pollard
owes her living to her pathological sensitivity to logos. In London to consult for the
world's coolest ad agency, she finds herself catapulted, via her addiction to a
mysterious body of fragmentary film footage, uploaded to the Web by a shadowy
auteur, into a global quest for this unknown "garage Kubrick". Cayce becomes
involved with an eccentric hacker, a vengeful ad executive, a defrocked
mathematician, a Tokyo Otaku-coven known as Eye of the Dragon and, eventually,
the elusive Kubrick himself. William Gibson's novel is about the eternal mystery of
London, the coolest sneakers in the world, and life in (the former) USSR.
________________________ 'A compelling, humane story with a sympathetic heroine
searching for meaning and consolation in a post-everything world' Daily Telegraph
'A big novel, full of bold ideas . . . races along like an expert thriller' GQ 'It's
dialogue and characterization will amaze you. A wonderfully detailed, reckless
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journey of espionage and lies' USA Today 'Electric, profound. Gibson's descriptions
of Tokyo, Russia and London are surreally spot-on' Financial Times

Louis Vuitton Windows
A hilarious, deftly written debut novel about a woman whose wanderlust is about to
show her that sometimes you don’t have to travel very far to become the person
you want to be… There are many reasons women shouldn’t travel alone. But as
foul-mouthed, sweet-toothed Kika Shores knows, there are many more reasons
why they should. After all, most women want a lot more out of life than just having
fun. Kika, for one, wants to experience the world. But ever since she returned from
her yearlong backpacking tour, she’s been steeped in misery, battling rush hour
with all the other suits. Getting back on the road is all she wants. So when she’s
offered a nanny job in London – the land of Cadbury Cream Eggs – she’s happy at
the prospect of going back overseas and getting paid for it. But as she’s about to
discover, the most exhilarating adventures can happen when you stay in one
place… Wise, witty, and hilarious, Girls Who Travel is an unforgettable novel about
the highs and lows of getting what you want—and how it’s the things you least
expect that can change your life.

In Praise of Copying
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Ernest Hemingway’s classic memoir of Paris in the 1920s, now available in a
restored edition, includes the original manuscript along with insightful recollections
and unfinished sketches. Published posthumously in 1964, A Moveable Feast
remains one of Ernest Hemingway’s most enduring works. Since Hemingway’s
personal papers were released in 1979, scholars have examined the changes made
to the text before publication. Now, this special restored edition presents the
original manuscript as the author prepared it to be published. Featuring a personal
Foreword by Patrick Hemingway, Ernest’s sole surviving son, and an Introduction
by grandson of the author, Seán Hemingway, editor of this edition, the book also
includes a number of unfinished, never-before-published Paris sketches revealing
experiences that Hemingway had with his son, Jack, and his first wife Hadley. Also
included are irreverent portraits of literary luminaries, such as F. Scott Fitzgerald
and Ford Maddox Ford, and insightful recollections of Hemingway’s own early
experiments with his craft. Widely celebrated and debated by critics and readers
everywhere, the restored edition of A Moveable Feast brilliantly evokes the
exuberant mood of Paris after World War I and the unbridled creativity and
unquenchable enthusiasm that Hemingway himself epitomized.

Deluxe
An exploration of the dynamic and innovative architecture and interiors
commissioned by Louis Vuitton. A prescient advocate of contemporary interiors
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and architecture, Louis Vuitton continues to encourage innovation and playfulness
in the designs of their retail spaces without losing sight of the essence of luxury
central to its identity. This process of designing places to display high-style objects
has created a new venue for cutting-edge architecture and transformed city
streetscapes. This exploration of Louis Vuitton's international stores, as well as
industrial sites and unrealized projects, includes interviews with some of today's
most talented architects and designers who discuss the beautiful and complex
structures they have produced in collaboration with Louis Vuitton. This book
examines the physical aspects of these buildings as well as the ideas that went
into their composition. Acting as both a backdrop for luxurious retail goods and the
physical manifestation of the brand, these spaces are a genre unto themselves
that invite exploration. With luxurious finishes and unexpected textures, these
fantastic buildings represent the intersection of fashion and interior design. The
book includes interviews with Jun Aoki, Peter Marino, Christian de Portzamparc,
David McNulty, and Christian Reyne.

Stephen Burrows
A large-format tribute to the influential brand's most visible collaborations features
critical essays that examine and position the firm's patronage, in an exploration of
the art, fashion, and architecture that was created in conjunction with such
notables as Annie Liebovitz, Vanessa Beecroft, and Olafur Eliasson.
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Louis Vuitton City Bags
WINNER OF THE FLETCHER PRATT AWARD FOR BEST NON-FICTION BOOK OF 2016
In a single definitive narrative, CITY OF SEDITION tells the spellbinding story of the
huge-and hugely conflicted-role New York City played in the Civil War. No city was
more of a help to Abraham Lincoln and the Union war effort, or more of a
hindrance. No city raised more men, money, and materiel for the war, and no city
raised more hell against it. It was a city of patriots, war heroes, and abolitionists,
but simultaneously a city of antiwar protest, draft resistance, and sedition. Without
his New York supporters, it's highly unlikely Lincoln would have made it to the
White House. Yet, because of the city's vital and intimate business ties to the
Cotton South, the majority of New Yorkers never voted for him and were openly
hostile to him and his politics. Throughout the war New York City was a nest of
antiwar "Copperheads" and a haven for deserters and draft dodgers. New Yorkers
would react to Lincoln's wartime policies with the deadliest rioting in American
history. The city's political leaders would create a bureaucracy solely devoted to
helping New Yorkers evade service in Lincoln's army. Rampant war profiteering
would create an entirely new class of New York millionaires, the "shoddy
aristocracy." New York newspapers would be among the most vilely racist and
vehemently antiwar in the country. Some editors would call on their readers to
revolt and commit treason; a few New Yorkers would answer that call. They would
assist Confederate terrorists in an attempt to burn their own city down, and collude
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with Lincoln's assassin. Here in CITY OF SEDITION, a gallery of fascinating New
Yorkers comes to life, the likes of Horace Greeley, Walt Whitman, Julia Ward Howe,
Boss Tweed, Thomas Nast, Matthew Brady, and Herman Melville. This book follows
the fortunes of these figures and chronicles how many New Yorkers seized the
opportunities the conflict presented to amass capital, create new industries, and
expand their markets, laying the foundation for the city's-and the nation's-growth.

The City of Your Final Destination
German critic Walter Benjamin wrote some immensely influential words on the
work of art in the age of mechanical reproduction. Luxury fashion houses would
say something shorter and sharper and much more legally binding on the rip-off
merchants who fake their products. Marcus Boon, a Canadian English professor
with an accessible turn of phrase, takes us on an erudite voyage through the
theme in a serious but engaging encounter with the ideas of thinkers as varied as
Plato, Hegel, Orson Welles, Benjamin, Heidegger, Louis Vuitton, Takashi Murakami
and many more, on topics as philosophically taxing and pop-culture-light as
mimesis, Christianity, capitalism, authenticity, Uma Thurman's handbag and
Disneyland.
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