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Unstoppable Referrals
Construction Leadership from A to Z
Revised and Updated, Featuring a New Case Study
How do successful companies create products people
can’t put down? Why do some products capture
widespread attention while others flop? What makes
us engage with certain products out of sheer habit? Is
there a pattern underlying how technologies hook us?
Nir Eyal answers these questions (and many more) by
explaining the Hook Model—a four-step process
embedded into the products of many successful
companies to subtly encourage customer behavior.
Through consecutive “hook cycles,” these products
reach their ultimate goal of bringing users back again
and again without depending on costly advertising or
aggressive messaging. Hooked is based on Eyal’s
years of research, consulting, and practical
experience. He wrote the book he wished had been
available to him as a start-up founder—not abstract
theory, but a how-to guide for building better
products. Hooked is written for product managers,
designers, marketers, start-up founders, and anyone
who seeks to understand how products influence our
behavior. Eyal provides readers with: • Practical
insights to create user habits that stick. • Actionable
steps for building products people love. • Fascinating
examples from the iPhone to Twitter, Pinterest to the
Bible App, and many other habit-forming products.

Fundamentals of Managerial Economics
Page 2/24

Access Free Recognized Expert Status
Exponential Marketing
Unlock explosive growth potential with the true model
of modern leadership Thoughtfully Ruthless lays out
the secret to rapid business growth by showing you
how to magically invent more time, catapult your
energy, and boost the productivity of your resources.
Author Val Wright has worked with leaders of all
stripes—from doctors to musicians to Fortune 50 Csuite executives—to help them unlock their potential
and achieve the next level of success. Her
experiences have shown time and time again that it's
not the economy, or the market conditions, or the
competition that's holding your business back. The
secret to exponential growth lies within how leaders
ruthlessly manage their time, energy, and resources
in parallel. Everyone is on a virtual center stage with
the whole world watching and reporting every move,
leaders need to know how to be ruthless in a
thoughtful way. This book shows you how to become
that kind of leader, and how to adopt the habits,
skills, and practices of some of the most successful
business leaders of our time. You'll learn how to
become sensibly selfish, how to spend your time and
energy, and what issues to delegate or ignore so you
can clear your slate to focus on what really matters to
you. In a world where rapid growth is the new norm,
we have input overload. Leadership is much-lauded
but commonly under-practiced in business today. This
book is designed to help you shape your leadership to
drive business growth, get you promoted faster, and
create a life that you love. Recover your time and
energy away from black holes Focus on the factors
that really impact your business Identify and build the
all-star team you need tomorrow—today Create
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magnetic support and followership Learn the secret to
pulling ahead of the competition With all the
boardroom handwringing about products, the new
consumer, and financial results, it's easy to get
sucked into issues that ultimately have only a
granular effect on real growth. Thoughtfully Ruthless
leadership differentiates remarkable leaders and
companies. This book provides a model for growthoriented leadership, and lays out the essential
practices you should start today.

Vault Guide to the Top Tech Employers
This resource offers advise for managers to effectively
and successfully handle diversity in the workplace to
bolster cooperation and create a competitive edge.

Contingencies
Mercenary activities have been an historically
constant phenomenon - a phenomenon which
descends from ancient Egypt and the Roman Empire.
Some people refer to mercenaries as 'hired killers, '
while others say that they are the 'dogs of war' or
heartless 'soldiers of fortune.' This book offers an
insight on the issue of mercenaries and includes the
relevant international legal instruments that have
been drafted on the topic

Microencapsulation in the Food Industry
East-Commerce
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Exponential Influence®
The Eighth Edition of this market-leading text
continues its tradition of providing a solid foundation
of economic understanding for use in managerial
decision making. It offers a practical treatment of
economic theory and analysis in an intuitive, algebrabased format. Its focus is on presenting those aspects
of economic theory and analysis that are most
relevant to students of business administration, and a
wide variety of examples and simple numerical
problems are used to illustrate the application of
managerial economics to a vast assortment of
practical situations. The nature of the decision
process and the role economic analysis plays in that
process are emphasized throughout. This revision is
designed to maximize accessibility for a student
audience with little or no background in economics or
higher-level mathematics. The text focuses on the
economics--not the mathematics--of the managerial
decision process.

Web Marketing All-in-One Desk
Reference For Dummies
Consumer Behavior
"The book tells the story on how China is creating a
deeply connected world that is beginning to shape
global investment, innovation and consumption
patterns. The book is based on more than 200
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interviews with Asia's e-commerce entrepreneurs and
their biggest investors including: Tencent, Alibaba,
Xiaomi, Yihaodian, Cogobuy, Kuaidi Taxi, Rocket
Internt, Snapdeal, Tokopedia, DST Global, Credit
Suisse, UBS, and many more"--

Thoughtfully Ruthless
Offers advice on starting a direct marketing
campaign, including tips on doubling response rates,
writing creative copy, and evaluating mailing lists.

Critical Thinking for Marketers, Volume I
Sharpen Your Marketing Message - Cut Through the
Noise - Win More Ideal Clients Radical Relevance will
help you cut through the daily barrage of message
overload your prospects experience, to reach the
right people at the right time with the right message.
You will learn principles, strategies, and tangible
tactics to help you: - Craft an irresistible marketing
message that attracts the attention of your ideal
clients. - Create a Unique Selling Proposition that
makes you look different and separates you from your
competition. - Brand your business through the
problems you solve and the opportunities you create.
- Create and deliver an Elevator Pitch that is authentic
and compelling. - Reach more high-level prospects
who need your value. - Persuade and move prospects
to action so they follow your recommendations. Build a more profitable, fulfilling, and enjoyable
business. RADICAL RELEVANCE is filled with value
proposition examples and unique branding case
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studies. RADICAL RELEVANCE is your road map to
growing your business in a crowded and noisy
marketplace. RADICAL RELEVANCE is about finding
the bullseye for your business. You start with a
relentless passion for truly knowing your clients - for
identifying and solving their critical challenges and
maximizing their opportunities. You narrow your focus
to define a clear and profitable target market. Then,
you zero-in to identify your Right-Fit Clients(TM).
Continually tightening up your focus allows you to
sharpen your marketing message - to cut through all
the noise in the marketplace and resonate with your
prospects - to capture their attention and compel
them to take action. RADICAL RELEVANCE is about
solving the right problems, with the right product or
service, for the right people, with the right message,
through the right medium, at just the right time.
RADICAL RELEVANCE is not a theory. It's your path to
exponential growth. Your radically relevant message
will be irresistible to just the right prospects,
compelling them to follow your recommendations,
while simultaneously repelling those prospects who
aren't a perfect fit for your business. BILL CATES, CSP,
CPAE is an internationally recognized clientacquisition expert and highly sought-after speaker.
Elected by his peers into the Professional Speakers
Hall of Fame, Bill has delivered his impactful, highenergy message on six continents to more than half a
million professionals, executives, and business
owners. Bill is the author of three Best Sellers: Get
More Referrals Now, Don't Keep Me a Secret, and
Beyond Referrals. Through his presentations,
consulting, coaching, and video-based training
programs, Bill shows businesses of all sizes how to
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increase revenue without increasing their marketing
budgets. A successful entrepreneur, Bill built and sold
two successful companies before turning his attention
to businesses and professionals create irresistible
value propositions. When Bill isn't working, he's
planning his next adventure. Bill has trekked through
the Himalayas of Nepal and the Andes of Peru,
camped in the Arctic Circle, lived on a houseboat in
Kashmir, and toured the country as a drummer in a
rock and roll band. It's time to take a stand with your
value It's time to get Radically Relevant BE RELEVANT
OR BE IGNORED BE COMPELLING OR BE FORGOTTEN

The Journal of Business Forecasting
Methods & Systems
Journal of Economics and Business
Volume 25 No. 1
Tech is back! And job seekers now have a place to go
to get the inside scoop on the top software, hardware,
communications equipment and other tech
employers. This Vault Guide's second edition provides
business profiles, hiring and workplace culture
information at more than 40 top employers, including
Microsoft, Oracle, Dell, IBM, Cisco and more.

Exponential Organizations
Marketing attempts to influence the way consumers
behave. These attempts have implications for the
organizations making the attempt, the consumers
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they are trying to influence, and the society in which
these attempts occur. We are all consumers and we
are all members of society, so consumer behavior,
and attempts to influence it, are critical to all of us.
This text is designed to provide an understanding of
consumer behavior. This understanding can make us
better consumer, better marketers, and better
citizens. A primary purpose of this text is to provide
the student with a usable, managerial understanding
of consumer behavior.-Pref.

Annual Directors' Institute on Corporate
Governance
Everyone’s doing it — Web marketing, that is.
Building an online presence is vital to your business,
and if you’re looking for Web marketing real-world
experiences, look no farther than Web Marketing Allin-One For Dummies. These eight minibooks break
down Web marketing into understandable chunks,
with lots of examples from an author team of experts.
The minibooks cover: Establishing a Web Presence
Search Engine Optimization Web Analytics E-Mail
Marketing Blogging and Podcasting Social Media
Marketing Online Advertising & Pay-Per-Click Mobile
Web Marketing Web Marketing All-in-One For
Dummies shows you how to please both customers
and search engines; track your performance; market
with e-mail, blogs, and social media; and more. It’s a
one-stop guide to Maximizing Internet potential for
your business and ranking high in searches Tracking
how your ads, pages, and products perform Managing
pay-per-click ads, keywords, and budget, and
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developing marketing e-mails that customers actually
want to read Creating a blog or podcast that helps
you connect with clients Using social media outlets
including StumbleUpon, Facebook, and Twitter
Leveraging mobile technology Generating traffic to
your site and writing ads that get clicks Not only that,
but Web Marketing All-in-One For Dummies includes a
Google AdWords redeemable coupon worth $25 to get
you started! Begin developing your Web site strategy
and start marketing your business online today.

Economic Development Review
How to harness the awesome power of "word of
mouth."

#Diversitytweet
When they first told you that forecasting sales would
be part of your job, did you feel just the tiniest bit of
panic? Did you momentarily consider consulting the
Yellow Pages for listings of “Psychics” or “Tea Leaf
Readers”? Well, fear not. Excel Sales Forecasting For
Dummies can help you predict the future without
incense or a crystal ball. Excel Sales Forecasting For
Dummies shows you how to use the number one
workbook program, Microsoft Excel, to predict trends
and future sales based on something not quite so
ethereal—numbers. You use data about the past to
forecast the future. Excel provides all sorts of tools to
help you do that, and this book shows you how to use
them. From recognizing why forecasting is a good
idea to making sense of exponential smoothing, Excel
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Sales Forecasting For Dummies has you covered. If
you have a basic grasp of how to use Excel, you’ll be
ready to discover how to Select and use the right
forecasting method for your business Choose and
arrange data in lists, then manage that data with
pivot tables Filter lists and turn them into charts that
illustrate what’s going on Find relationships in your
data Use Excel’s Analysis Toolpak feature to create
forecasts automatically, or venture into advanced
forecasts using worksheet functions Gain more
control over your forecasting and target specific types
of predictions Use moving averages and predict
seasonal sales Written by Conrad Carlberg, a
nationally recognized expert on Excel who also has
experience in sales and marketing, this friendly guide
gets you up and running quickly and easily. You’ll
soon be setting up a baseline you can chart and label,
summarizing data with pivot tables, making forecasts
based on regression, understanding correlation, and
discovering how smoothing lets us profit from our
mistakes. You’ll find your confidence in your ability to
make sales predictions has soared right off the chart.

Hooked
Take Command of Your Referrals Marketing strategist
Steve Gordon dares you to re-evaluate your approach
to attracting referrals and shows you a contrarian
approach to referrals that will have you kicking
yourself for not reading this book sooner. Gordon
doesn't offer stale advice like "ask more often" or
"improve customer service" or "use this script!" He
gives you a paradigm shifting approach to getting
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loads more referrals, while spending less time, effort
and energy. You'll finally see a path to attracting a
predictable stream of referrals to your
businesswithout ever "begging" for a referral again!
Discover: The three ways to increase your referrability
The trick to getting 5-10 referrals in your very next
client meeting Why "asking more" rarely leads to
more referrals The secret reason you're not getting
more referrals Why chasing "referral partners" is a
waste of time

Statistics for Business and Economics
An ambitious, intelligent, and very readable guide to
understanding our present and our future."-Harry
Beckwith, author of Selling the Invisible No one can
foretell the future. Or can they? There are many who
purport to-and they are making a fortune. From
meteorologists to investment advisers,
prognosticating professionals are part of a multibilliondollar industry. No longer merely fortunetellers, they
are fortune sellers, offering us a commodity we're
more than eager to buy: the future. In this piercing
and provocative expose, business consultant and
forecasting expert William Sherden casts an
unblinking eye on the booming business of predicting
the future, separating fact from fallacy to show us not
only how best to use the forecasts we're given, but
how to "select the nuggets of valuable future advice
from amongst the $200 billion worth of mostly
erroneous future predictions put forth each year.

Beijing Review
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Excel at predicting sales and forecasting trends using
Microsoft Excel! If you're a sales or marketing
professional, you know that forecasting sales is one of
the biggest challenges you face on the job. Unlike
other books on the subject, Excel Sales Forecasting
For Dummies, 2nd Edition leaves arcane business
school terms and complex algebraic equations at the
door, focusing instead on what you can do right now
to utilize the world's most popular spreadsheet
program to produce forecasts you can rely on. Loaded
with confidence boosters for anyone who succumbs to
sweaty palms when sales predictions are mentioned,
this trusted guide show you how to use the many
tools Excel provides to arrange your past data, set up
lists and pivot tables, use moving averages, and so
much more. Before you know it, you'll become a
forecaster par excellence—even if numbers aren't
your jam. Choose the right forecasting method Find
relationships in your data Predict seasonal sales Filter
lists or turn them into charts Consider this guide your
crystal ball—and start predicting the future with
confidence and ease!

Second International Conference on
Factory 2001--Integrating Information
and Material Flow, 10-12 July 1990
Microencapsulation is being used to deliver
everything from improved nutrition to unique
consumer sensory experiences. It’s rapidly becoming
one of the most important opportunities for
expanding brand potential. Microencapsulation in the
Food Industry: A Practical Implementation Guide is
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written for those who see the potential benefit of
using microencapsulation but need practical insight
into using the technology. With coverage of the
process technologies, materials, testing, regulatory
and even economic insights, this book presents the
key considerations for putting microencapsulation to
work. Application examples as well as online access to
published and issued patents provide information on
freedom to operate, building an intellectual property
portfolio, and leveraging ability into potential in
licensing patents to create produce pipeline. This
book bridges the gap between fundamental research
and application by combining the knowledge of new
and novel processing techniques, materials and
selection, regulatory concerns, testing and evaluation
of materials, and application-specific uses of
microencapsulation. Practical applications based on
the authors’ more than 50 years combined industry
experience Focuses on application, rather than theory
Includes the latest in processes and methodologies
Provides multiple "starting point" options to jumpstart encapsulation use

Standard & Poor's Creditweek
All marketing actions, whether preceded by formal or
informal decision-making processes, are based on
what philosophers call “arguments.” An argument is a
set of related statements comprising premises and a
conclusion. Ideally, premises give an audience good
reasons for accepting your argument’s conclusion. In
marketing, these “conclusions” are normative
decisions about what an organization should do, for
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example, raise prices by five percent, add a new sales
territory or, perhaps, change the marketing
communications mix to invest more in digital and less
in print. The premises are the rationale behind why
the organization should take such actions. Critical
Thinking for Marketers: Learn How to Think, Not What
to Think provides information and guidelines on not
only how to develop good arguments, but also what it
means to develop a good argument. For example, the
book describes two basic kinds of
arguments—deductive and inductive—and how to
examine whether such arguments are “good” or not.
To do this, the book explains 60 logical fallacies—or
errors in reasoning—that marketers should avoid.
Additionally, the authors’ several “Think Better”
discussions examine how fields such as philosophy,
behavioral economics, and marketing theory have
informed the principles of critical thinking in
marketing.

The Fortune Sellers
Excel Sales Forecasting For Dummies
Have you ever wondered what your dog is thinking?
Meet one funny dog—Enzo, the lovable mutt who tells
this story. Enzo knows he is different from other dogs:
most dogs love to chase cars, but Enzo longs to race
them. He learns about racing and the world around
him by watching TV and by listening to the words of
his best friend, Denny, an up-and-coming race car
driver, and his daughter, Zoë, his constant
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companion. Enzo finds that life is just like being on
the racetrack—it isn't simply about going fast. And,
applying the rules of racing to his world, Enzo takes
on his family's challenges and emerges a hero. In the
end, Enzo holds in his heart the dream that Denny will
go on to be a racing champion with his daughter by
his side. For theirs is an extraordinary friendship—one
that reminds us all to celebrate the triumph of the
human (and canine) spirit. This is a special adaptation
for young people of the acclaimed New York Times
bestselling adult novel The Art of Racing in the Rain.

The Secrets of Word-of-Mouth Marketing
Frost & Sullivan's 2014 Growth, Innovation, and
Leadership Book of the Year "EXPONENTIAL
ORGANIZATIONS should be required reading for
anyone interested in the ways exponential
technologies are reinventing best practices in
business." —Ray Kurzweil, Director of Engineering at
Google In business, performance is key. In
performance, how you organize can be the key to
growth. In the past five years, the business world has
seen the birth of a new breed of company—the
Exponential Organization—that has revolutionized
how a company can accelerate its growth by using
technology. An ExO can eliminate the incremental,
linear way traditional companies get bigger,
leveraging assets like community, big data,
algorithms, and new technology into achieving
performance benchmarks ten times better than its
peers. Three luminaries of the business world—Salim
Ismail, Yuri van Geest, and Mike Malone—have
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researched this phenomenon and documented ten
characteristics of Exponential Organizations. Here, in
EXPONENTIAL ORGANIZATIONS, they walk the reader
through how any company, from a startup to a multinational, can become an ExO, streamline its
performance, and grow to the next level.
"EXPONENTIAL ORGANIZATIONS is the most pivotal
book in its class. Salim examines the future of
organizations and offers readers his insights on the
concept of Exponential Organizations, because he
himself embodies the strategy, structure, culture,
processes, and systems of this new breed of
company." —John Hagel, The Center for the Edge
Chosen by Benjamin Netanyahu, Prime Minister of
Israel, to be one of Bloomberg's Best Books of 2015

The Secrets of Word-of-mouth Marketing
Trading forex is completely different from trading
other markets. With low entry costs, 24-hour
accessibility, global players and high degrees of
leverage, there are enormous opportunities but also
very real potential hazards along the way if you don t
know what you re doing. Leverage can work both
ways you control large positions, but small moves in
your favor can mean big returns on your investment.
For these reasons, forex trading deserves its own
volume, devoted entirely to SFO (Stocks, Futures,
Options) Magazine articles explaining the ins and outs
of currency trading. Forex traders don t need to follow
hundreds of stocks or commodities to get a flavor for
the market just the movements of eight major
currencies: the U.S. dollar, Japanese yen, European
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Union euro, British pound, Canadian dollar, Australian
dollar, New Zealand dollar and Swiss franc. Trading a
country¿s currency is like trading the outlook for the
country, so it helps to have a bit of fundamental
knowledge. But it s also a highly technical form of
trading. This book helps you assess how to best
synthesize your forex strategies to make the most of
market movements. Learn from the top forex trading
experts in the world. The key to trading currencies is
figuring out what central banks will do before they
actually make their moves.

Information Systems Management
The Complete Idiot's Guide to Direct
Marketing
"The purpose of the Yearbook of Experts is to provide
bona fide interview sources to working members of
the news media"--P. [2].

Forex Trading
This book is a collection of truly outstanding articles
from the Journal of Marketing. The best articles ever
written on the profession of marketing as authored by
25 giants in the profession, including Drucker,
Deming, Kotler, Berry, and Levitt. Thirty-four articles
cover such topics as advertising, distribution,
marketing management, marketing theory, products,
and services. This book represents the profession's
future through the lessons from the past.
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Marketing Masters
Radical Relevance: Sharpen Your
Marketing Message - Cut Through the
Noise - Win More Ideal Clients
Yearbook of Experts 2008
"Everyone knows that repetition forms habits. But did
you know that repetition KILLS digital habits?" Digital
Habits are powerful and different. They also create a
unique competitive advantage for market leaders like
Google. Your customers are more distracted and less
loyal than ever in today's time-starved, alwaysconnected economy. Digital Habits integrate human
neuroscience with the latest technology to gain more
traction throughout the customer journey. This book
provides fresh ideas for CMOs, customer experience,
strategy, and digital marketing executives who seek
to apply the latest marketing and technology
approaches to win more business. You will discover:
Five Triggers based on neuroscience that engage
every prospective buyer How Amazon, Disney, and
Apple put customer loyalty on steroids by designing
Digital Habit Ecosystems Frameworks that help you
apply Digital Habit techniques to grow your business
and gain a competitive edge. The Exponential
Influence(r) Book Series Exponential Influence(r) is a
series of fast-reading books that enable executives
and organizations to rapidly learn about leading-edge
neuroscience, motivation, marketing, leadership and
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technology strategies used in the Silicon Valley and
beyond. Filled with practical case studies and ideas,
the series helps you to apply the latest techniques to
increase your business and personal success.

Mercenaries and Law
The progression of the Internet hasn’t slowed down
one bit; in fact, it’s only just begun. And with
capabilities like visitor tracking, geo-targeting and
personalized marketing, the business competition on
the digital playing field has become more aggressive
than ever. The advancements are rapid; adaptation is
vital. And yet, business owners are either too
tentative to dive in or want to get started but just
don’t know where to begin. In the 2nd edition of WSI’s
Digital Minds, we provide a map (literally!) that’s
designed to help professionals navigate through the
complexities of the digital marketing realm. Fourteen
of WSI’s thought-leaders explore how online
strategies like web design, marketing automation,
eCommerce, SEO, reputation management, email
marketing and more have been shaped by online
consumers and their mobile device du jour! By
evolving alongside the growing trends, your brand will
be equipped to leave the competition far behind.

Annual Conference
Tools of the trade: twenty-six tools for effective
leadershipRapidly changing demographics in the
construction industry and an unpredictable economy
are just two challenges that require you to lead at a
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higher level than ever before. This book will prepare
you to meet these challenges head-on.The result of
exhaustive research and in-depth interviews with
construction professionals across North America,
Construction Leadership provides the information,
tools, and confidence to deliver the leadership
required for success in today's construction industry.
From ensuring quality work and learning how to have
a better attitude to fostering loyalty and leading
across generations, Construction Leadership shows
you how to be more effective and enjoy more
success.With an easy-to-use format, this book
provides practical information that you can put into
action immediately. Each chapter stands alone to
save you time and is supported by online video,
increasing your return on investment. Not reading this
book puts you at a competitive disadvantage-but
reading it puts you well ahead of the game.

Excel Sales Forecasting For Dummies
Robustness Theory and Application
A preeminent expert in the field explores new and
exciting methodologies in the ever-growing field of
robust statistics Used to develop data analytical
methods, which are resistant to outlying observations
in the data, while capable of detecting outliers, robust
statistics is extremely useful for solving an array of
common problems, such as estimating location, scale,
and regression parameters. Written by an
internationally recognized expert in the field of robust
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statistics, this book addresses a range of wellestablished techniques while exploring, in depth, new
and exciting methodologies. Local robustness and
global robustness are discussed, and problems of nonidentifiability and adaptive estimation are considered.
Rather than attempt an exhaustive investigation of
robustness, the author provides readers with a timely
review of many of the most important problems in
statistical inference involving robust estimation, along
with a brief look at confidence intervals for location.
Throughout, the author meticulously links research in
maximum likelihood estimation with the more general
M-estimation methodology. Specific applications and
R and some MATLAB subroutines with accompanying
data sets—available both in the text and online—are
employed wherever appropriate. Providing invaluable
insights and guidance, Robustness Theory and
Application: Offers a balanced presentation of theory
and applications within each topic-specific discussion
Features solved examples throughout which help
clarify complex and/or difficult concepts Meticulously
links research in maximum likelihood type estimation
with the more general M-estimation methodology
Delves into new methodologies which have been
developed over the past decade without stinting on
coverage of “tried-and-true” methodologies Includes
R and some MATLAB subroutines with accompanying
data sets, which help illustrate the power of the
methods described Robustness Theory and
Application is an important resource for all
statisticians interested in the topic of robust statistics.
This book encompasses both past and present
research, making it a valuable supplemental text for
graduate-level courses in robustness.
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Applied Production and Operations
Management
Photonics Spectra
The first edition of The Secrets of Word-of-Mouth
Marketing provided readers with step-by-step
guidance for constructing a word-of-mouth marketing
campaign that would penetrate successive audience
tiers and build sales exponentially. Extensively
revised to reflect the profound changes in the
marketplace, from new attitudes and communication
methods, to new ways of relating to increasingly wary
Web 2.0 customers, the second edition of this
groundbreaking book shows readers how they can
move beyond traditional approaches to inspire the
kind of word of mouth that catches fire and generates
revenue. Featuring enlightening case studies and
examples, as well as an updated version of the
author's innovative Decision Matrix for identifying
potential buyers and determining and crafting the
right kind of message, The Secrets of Word-of-Mouth
Marketing simplifies the process of choosing the
delivery method, harnessing the power of influencers,
and measuring results. From how to navigate the
latest digital media to what Malcolm Gladwell got
wrong, this is still the last word on word of mouth.

Digital Minds (2)
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