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The Routledge Handbook of Tourism Experience Management
and Marketing
Consumer behaviour is one of the most explored topics in tourism and hospitality
marketing, interchangeably denoted by the terms ‘traveller behaviour’, ‘tourist
behaviour’ or ‘guest behaviour’. Consumer behaviour acts as an origin for every
tourism and hospitality marketing activity. It offers an understanding of why people
tend to choose certain products or services and what sort of factors influence them
in making their decision. The decision process of buying tourism products or
services takes time, because they are mostly intangible in nature due to which
there are many risks involved in their buying process. The Routledge Handbook of
Consumer Behaviour in Hospitality and Tourism aims to explore and critically
examine current debates, critical reflections of contemporary ideas, controversies
and pertinent queries relating to the rapidly expanding discipline of consumer
behaviour in hospitality and tourism. The Handbook offers a platform for dialogue
across disciplinary and national boundaries and areas of study through its diverse
coverage. It is divided into six parts: Part I offers an overview of consumer
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behaviour; Part II focuses on the service quality perspectives of consumer
behaviour; Part III deliberates on customer satisfaction and consumer behaviour
linkages; Part IV explores the re-patronage behaviour of consumers; Part V
addresses the vital issues concerning online consumer behaviour; and Part VI
elaborates upon other emerging paradigms of consumer behaviour. Although there
is no dearth of empirical studies on different viewpoints of consumer behaviour,
there is a scarcity of literature providing conceptual information. The present
Handbook is organised to offer a comprehensive theoretical body of knowledge
narrating consumer behaviour, especially for hospitality and tourism businesses
and operations. It attempts to fill this research gap by offering a 'globalised'
volume comprising chapters organised using both practical and academic
approaches. This Handbook is essential reading for students, researchers and
academics of Hospitality as well as those of Tourism, Marketing, International
Business and Consumer Behaviour.

Routledge Handbook of Tourism in Africa
This handbook analyzes the main issues in the field of hospitality marketing by
focusing on past, present and future challenges and trends from a multidisciplinary
global perspective. The book uniquely combines both theoretical and practical
approaches in debating some of the most important marketing issues faced by the
hospitality industry. Parts I and II define and examine the main hospitality
marketing concepts and methodologies. Part III offers a comprehensive review of
the development of hospitality marketing over the years. The remaining parts
(IV–IX) address key cutting-edge marketing issues such as innovation in hospitality,
sustainability, social media, peer-to-peer applications, Web 3.0 etc. in a wide
variety of hospitality settings. In addition, this book provides a platform for debate
and critical evaluation that enables the reader to learn from the industry’s past
mistakes as well as future opportunities. The handbook is international in its
constitution as it attempts to examine marketing issues, challenges and trends
globally, drawing on the knowledge of experts from around the world. Because of
the nature of hospitality, which often makes it inseparable from other industries
such as tourism, events, sports and even retail, the book has a multidisciplinary
approach that will appeal to these disciplines as well as others including
management, human resources, technology, consumer behavior and anthropology.

The Routledge Handbook of Festivals
The handbook presents a compendium of the diverse and growing approaches to
place from leading authors as well as less widely known scholars, providing a
comprehensive yet cutting-edge overview of theories, concepts and creative
engagements with place that resonate with contemporary concerns and debates.
The volume moves away from purely western-based conceptions and discussions
about place to include perspectives from across the world. It includes an
introductory chapter, which outlines key definitions, draws out influential historical
and contemporary approaches to the theorisation of place and sketches out the
structure of the book, explaining the logic of the seven clearly themed sections.
Each section begins with a short introductory essay that provides identifying key
ideas and contextualises the essays that follow. The original and distinctive
contributions from both new and leading authorities from across the discipline
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provide a wide, rich and comprehensive collection that chimes with current critical
thinking in geography. The book captures the dynamism and multiplicity of current
geographical thinking about place by including both state-of-the-art, in-depth,
critical overviews of theoretical approaches to place and new explorations and
cases that chart a framework for future research. It charts the multiple ways in
which place might be conceived, situated and practised. This unique,
comprehensive and rich collection will be an essential resource for undergraduate
and graduate teaching, for experienced academics across a wide range of
disciplines and for policymakers and place-marketers. It will provide an invaluable
and up-to-date guide to current thinking across the range of disciplines, such as
Geography, Sociology and Politics, and interdisciplinary fields such as Urban
Studies, Environmental Studies and Planning.

The Routledge Handbook of Tourism Geographies
This book examines key contemporary marketing concepts, issues and challenges
that affect destinations within a multidisciplinary global perspective. Uniquely
combining both the theoretical and practical approaches, this handbook discusses
cutting edge marketing questions such as innovation in destinations, sustainability,
social media, peer-to-peer applications and web 3.0. Drawing from the knowledge
and expertise of 70 prominent scholars from over 20 countries around the world,
The Routledge Handbook of Destination Marketing aims to create an international
platform for balanced academic research with practical applications, in order to
foster synergetic interaction between academia and industry. For these reasons, it
will be a valuable resource for both researchers and practitioners in the field of
destination marketing.

The Routledge Handbook of Tourism Research
Sports development has become a prominent concern within both the academic
study of sport and within the organization and administration of sport. The
Routledge Handbook of Sports Development is the first book to comprehensively
map the wide-ranging territory of sports development as an activity and as a policy
field, and to offer a definitive survey of current academic knowledge and
professional practice. Spanning the whole spectrum of activity in sports
development, from youth sport and mass participation to the development of elite
athletes, the book identifies and defines the core functions of sports development,
exploring the interface between sports development and cognate fields such as
education, coaching, community welfare and policy. The book presents important
new studies of sports development around the world, illustrating the breadth of
practice within and between countries, and examines the most important issues
facing practitioners within sports development today, from child protection to
partnership working. With unparalleled depth and breadth of coverage, the
Routledge Handbook of Sports Development is the definitive guide to policy,
practice and research in sports development. It is essential reading for all students,
researchers and professionals with an interest in this important and rapidly
evolving field.

Routledge Handbook of Heritage in Asia
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This Handbook is the first major volume to examine the conservation of Asia’s
culture and nature in relation to the wider social, political and economic forces
shaping the region today. Throughout Asia rapid economic and social change
means the region’s heritage is at once under threat and undergoing a revival as
never before. As societies look forward, competing forces ensure they re-visit the
past and the inherited, with the conservation of nature and culture now driven by
the broader agendas of identity politics, tradition, revival, rapid development,
environmentalism and sustainability. In response to these new and important
trends, the twenty three accessible chapters here go beyond sector specific
analyses to examine heritage in inter-disciplinary and critically engaged terms,
encompassing the natural and the cultural, the tangible and intangible. Emerging
environmentalisms, urban planning, identity politics, conflict memorialization,
tourism and biodiversity are among the topics covered here. This path-breaking
volume will be of particular interest to students and scholars working in the fields
of heritage, tourism, archaeology, Asian studies, geography, anthropology,
development, sociology, and cultural and postcolonial studies.

The Routledge Handbook of Community Based Tourism
Management
The Routledge Handbook of Health Tourism provides a comprehensive and cuttingedge overview of the philosophical, conceptual and managerial issues in the field
of health tourism with contributions from more than 30 expert academics and
practitioners from around the world. Terms that are used frequently when defining
health tourism, such as wellbeing, wellness, holistic, medical and spiritual, are
analysed and explored, as is the role that health and health tourism play in qualityof-life enhancement, wellbeing, life satisfaction and happiness. An overview is
provided of health tourism facilities such as thermal waters, spas, retreats and
wellness hotels and the various challenges inherent in managing these profitably
and sustainably. Typologies are given not only of subsectors of health tourism and
related activities but also of destinations, such as natural landscapes, historic
townscapes or individual resources or attractions around which whole
infrastructures have been developed. Attention is paid to some of the lifestyle
changes that are taking place in societies which influence consumer behaviour,
motivations and demand for health tourism, including government policies,
regulations and ethical considerations. This significant volume offers the reader a
comprehensive synthesis of this field, conveying the latest thinking and research.
The text is international in focus, encouraging dialogue across disciplinary
boundaries and areas of study and will be an invaluable resource for all those with
an interest in health tourism.

The Routledge Handbook of Popular Culture and Tourism
The Routledge Handbook of Cultural Tourism explores and critically evaluates the
debates and controversies in this field of Tourism. It brings together leading
specialists from a range of disciplinary backgrounds and geographical regions, to
provide state-of-the-art theoretical reflection and empirical research on this
significant stream of tourism and its future direction. The book is divided into 7
inter-related sections. Section 1 looks at the historical, philosophical and
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theoretical framework for cultural tourism. This section debates tourist autonomy
role play, authenticity, imaginaries, cross-cultural issues and inter-disciplinarity
Section 2 analyses the role that politics takes in cultural tourism. This section also
looks at ways in which cultural tourism is used as a policy instrument for economic
development. Section 3 focuses on social patterns and trends, such as the
mobilities paradigm, performativity, reflexivity and traditional hospitality, as well
as considering sensitive social issues such as dark tourism. Section 4 analyses
community and development, exploring adaptive forms of cultural tourism, as well
as more sustainble models for indigenous tourism development. Section 5
discusses Landscapes and Destinations, including the transformation of space into
place, issues of authenticity in landscape, the transformation of urban and rural
landscapes into tourism products and conservation versus development dilemmas.
Section 6 refers to Regeneration and Planning, especially the creative turn in
cultural tourism, which can be used to avoid problems of serial reproduction,
standardisation and homogenisation. Section 7 deals with The Tourist and Visitor
Experience, emphasising the desire of tourists to be more actively and
interactively engaged in cultural tourism. This significant volume offers the reader
a comprehensive synthesis of this field, conveying the latest thinking and research.
The text is international in focus, encouraging dialogue across disciplinary
boundaries and areas of study and will be an invaluable resource for all those with
an interest in Cultural Tourism. This is essential reading for students, researchers
and academics of Tourism as well as those of related studies in particular Cultural
Studies, Leisure, Geography, Sociology, Politics and Economics.

The Routledge Handbook of Tourism and Sustainability
The Routledge Handbook of Halal Hospitality and Islamic Tourismprovides a
greater understanding of the current debates associated with Islamic tourism and
halal hospitality in the context of businesses, communities, destinations, and the
wider socio-political context. It therefore sheds substantial light on one of the most
significant travel and consumer markets in the world today and the important role
of religion in contemporary hospitality and tourism. The book examines halal
hospitality and lodging, Islamic markets, product developments, heritage,
certification, and emerging and future trends and issues. It integrates case studies
from a range of countries and destinations and in doing so emphasises the
significant differences that exist with respect to regulating and commodifying
halal, as well as stressing that the Islamic market is not monolithic. Written by
highly regarded international academics, it offers a range of perspectives and
enables a comprehensive discussion of this integral part of Islam and
contemporary society. This handbook will be of significant interest to upper level
students, researchers, and academics in the various disciplines of Tourism,
Hospitality, Food Studies, Marketing, Religious Studies, Geography, Sociology, and
Islamic Studies. rehensive discussion of this integral part of Islam and
contemporary society. This handbook will be of significant interest to upper level
students, researchers, and academics in the various disciplines of Tourism,
Hospitality, Food Studies, Marketing, Religious Studies, Geography, Sociology, and
Islamic Studies.

The Routledge Companion to Media and Tourism
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The Routledge Companion to Media and Tourism provides a comprehensive
overview of the research into the convergence of media and tourism and
specifically investigates the concept of mediatized tourism. This Companion offers
a holistic look at the relationship between media and tourism by drawing from a
global range of contributions by scholars from disciplines across the humanities
and social sciences. The book is divided into five parts, covering diverse aspects of
mediatization of tourism including place and space, representation, cultural
production, and transmedia. It features a comprehensive theoretical introduction
and an afterword by leading scholars in this emerging field, delving into the ways
in which different forms of media content and consumption converge, and the
consequential effects on tourism and tourists. The collection is an invaluable
resource for students and scholars of tourism studies, cultural studies, and media
and communication, as well as those with a particular interest in mediatization,
convergence culture, and contemporary culture.

The Routledge Handbook of Tourism and Hospitality Education
Contemporary sport business is international. From global sport competitions and
events, sponsorship deals and broadcasting rights to labour markets and lucrative
flows of tourists, anybody working in sport business today has to have an
international perspective. This book offers the broadest and most in-depth guide to
the key themes in international sport business today, covering every core area
from strategy and marketing to finance, media and the law. Including authors from
more than twenty countries spanning the Americas, Europe, Asia, Africa and
Australia, this handbook addresses the most important issues in the world of sport
business from a uniquely global perspective. Each chapter examines a particular
cross-section of business and sport, encompassing all levels from grassroots to
professional and elite. Divided into seven major subject areas, it offers insights
from experts on: International Sport Business Strategy Sport Marketing Sport
Economics and Finance International Sport Law Sport Media and Communication
Sport Tourism Sport Development. The Routledge Handbook of International Sport
Business is an essential resource for any course on sport business, sport
management or international business.

The Routledge Handbook of Halal Hospitality and Islamic
Tourism
The Routledge Handbook of Tourism Experience Management and Marketing offers
a comprehensive and thorough inquiry into both customary and emergent issues of
tourism experience and co-creation. Drawing together contributions from 83
authors from 28 countries with varied backgrounds and interdisciplinary interests,
the handbook highlights multiple representations and interpretations of the theme.
It also integrates a selection of illustrative global case studies to effectively present
its chapter contents. Tourism experience drives the contemporary tourist’s
behavior as they travel in pursuit of experiencing unique and unusual destinations
and activities. Creating a memorable and enduring experience is therefore a
prerequisite for the all tourism business organizations irrespective of the nature of
their products or services. This handbook focuses on conceptualizing, designing,
staging, managing and marketing paradigms of tourism experiences from both
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supply and demand perspectives. It sheds substantial light on the contemporary
theories, practices and future developments in the arena of experiential tourism
management and marketing. Encompassing the latest thinking and research
themes, this will be an essential reference for upper-level students, researchers,
academics and industry practitioners of hospitality as well as those of tourism,
gastronomy, management, marketing, consumer behavior, cultural studies,
development studies and international business, encouraging dialogue across
disciplinary boundaries.

The Routledge Handbook of Destination Marketing
The Routledge Handbook of Tourism Research is a compendium of some of the
most relevant issues affecting tourism development today. The topics addressed in
this book provide some new thinking for those involved in tourism research. This
book takes the reader from the beginnings of tourism research to a discussion of
emerging forms of tourism and selected examples of tourism development. The
underlying theoretical dimensions are reviewed, analysed and discussed from a
number of perspectives. This book brings together leading researchers, many of
whom are members of the International Academy for the Study of Tourism, to
discuss tourism today and its future. The works included in this volume are diverse,
in terms of geographical context, research methodology, root discipline, and
perspective. This book represents studies based in Europe, North America,
Oceania, and Asia. Research methodologies include both quantitative and
qualitative. Both macro and micro issues are discussed from the economic,
psychological, sociological, political science, marketing, and other perspectives,
which reflect the interdisciplinary nature of tourism studies. This book is divided
into 6 sections. Section 1 considers the foundations for tourism research. Section 2
discusses the implications for destination management and section 3 discusses
planning for tourism development. Section 4 covers human capital for tourism
development. And finally, section 5 evaluates emerging forms of tourism and then
section 6 offers insights into tourism evolution. It offers the reader a
comprehensive synthesis of this field, conveying the latest thinking and research.
The text will provide an invaluable resource for all those with an interest in tourism
research. This is essential reading for students, researchers & academics of
Tourism as well as those of related studies in particular Leisure, Hospitality &
Development Studies.

Routledge Handbook of International Sport Business
Asia is regarded as the fastest growing area for international and domestic tourism
in the world today and over the next 20 years. Given the economic, social and
environmental importance of tourism in the region, there is a need for a
comprehensive and readable overview of the critical debates and controversies in
tourism in the region and the major factors that are affecting tourism development
both now and in the foreseeable future. This Handbook provides a contemporary
survey of the region and its continued growth and development as a key
destination and generator of tourism, which is marked by a high proportion of intraregional travel. The book is divided into five sections. This first section provides an
introduction to the region and context to the nationally focused chapters. The next
three sections are then broadly based on the three UNWTO Asian regions: SouthPage 7/20
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East Asia, South and Central Asia, and East and North-East Asia, providing readers
with a valuable snapshot of tourism at various scales, and from various approaches
and positions. The concluding section considers future prospects for tourism in
Asia. The handbook is interdisciplinary in coverage and is also international in
scope through its authorship and content. It presents a range of perspectives and
understanding of the processes and forces that are shaping tourism in this
fascinating and dynamic region that is one of the focal points of global tourism.
This is essential reading for students, researchers and academics interested in
tourism in the growth region of Asia now and in the future.

The Routledge Handbook of Health Tourism
In today’s highly competitive and global economy, understanding tourist behavior
is imperative to success. Tourist behavior has become a cornerstone of any
marketing strategy and action. Choosing, buying and consuming tourism/travel
products and services includes a range of psycho-social processes and a number of
personal and environmental influences that researchers and managers should take
into account. This book provides an overview of such processes and influences and
explains the basic concepts and theories that underlie tourist decision-making and
behavior. It also incorporates a number of cases studies in order to aid readers to
better appraise the application of those concepts and theories. The Handbook of
Tourist Behavior will be of significant interest to researchers and students in
tourism, leisure, marketing and psychology, and also to practitioners in the tourism
industry.

The Routledge Handbook of Memory and Place
Routledge Handbook of Tourism and Sustainability from C. Michael Hall, Stefan
Gössling, Daniel Scott is one of the winners of the ITB BookAwards 2016 in the
category Specialist tourism literature! Sustainability remains one of the major
issues in tourism today. Concerns over climate and environmental change, the
fallout from the global economic and financial crisis, and the seeming failure to
meeting UN Millennium development goals have only reinforced the need for more
sustainable approaches to tourism, however they be defined. Given the centrality
of sustainability in tourism curricula, policies, research and practice it is therefore
appropriate to prepare a state of the art handbook on the relationship between
tourism and sustainability. This timely Handbook of Tourism and Sustainability is
developed from specifically commissioned original contributions from recognised
authors in the field, providing a systematic guide to the current state of knowledge
on this area. It is interdisciplinary in coverage and international in scope through
its authorship and content. The volume commences with an assessment of
tourism’s global environmental, e.g. climate, emissions, energy use, biodiversity,
water use, land use, and socio-economic effects, e.g. economic impacts,
employment and livelihoods, culture. This then provides the context for sections
outlining the main theoretical frameworks and constructs that inform tourism and
sustainability, management tools and approaches, and the approaches used in
different tourism and travel industry sectors. The book concludes by examining
emerging and future concerns in tourism and sustainability such as peak-oil, postcarbon tourism, green economy and transition tourism. This is essential reading for
students, researches and academics interested in the possibilities of sustainable
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forms of tourism and tourism’s contribution to sustainable development. Its
assessment of tourism’s global impact along with its overviews of sectoral and
management approaches will provide a benchmark by which the sustainability of
tourism will be measured for years to come.

Routledge Handbook of Leisure Studies
Walking is an essentially human activity. From a basic means of transport and
opportunity for leisure through to being a religious act, walking has served as a
significant philosophical, literary and historical subject. Thoreau’s 1851 lecture on
Walking or the Romantic walks of the Wordsworths at Grasmere in the early 19th
Century, for example, helped create a philosophical foundation for the importance
of the act of walking as an act of engagement with nature. Similarly, and
sometimes inseparable from secular appreciation, pilgrimage trails provide
opportunities for finding self and others in the travails of the walk. More recently,
walking has been embraced as a means of encouraging greater health and wellbeing, community improvement and more sustainable means of travel. Yet despite
the significance of the subject of walking there is as yet no integrated treatment of
the subject in the social science literature. This handbook therefore brings together
a number of the main themes on the study of walking from different disciplines and
literatures into a single volume that can be accessed from across the social
sciences. It is divided into five main sections: culture, society and historical
context; social practices, perceptions and behaviours; hiking trails and pilgrimage
routes; health, well-being and psychology; and method, planning and design. Each
of these highlights current approaches and major themes in research on walking in
a range of different environments. This handbook carves out a unique niche in the
study of walking. The international and cross-disciplinary nature of the
contributions of the book are expected to be of interest to numerous academic
fields in the social and health sciences, as well as to urban and regional planners
and those in charge of the management of outdoor recreation and tourism
globally.

The Routledge Handbook of Cultural Tourism
Tourism has often been described as being about ‘selling dreams’, tourist
experiences being conceptualized as purely a marketing confection, a socially
constructed need. However, the reality is that travel for leisure, business,
meetings, sports or visiting loved ones has grown to be a very real sector of the
global economy, requiring sophisticated business and marketing practices. The
Routledge Handbook of Tourism Marketing explores and critically evaluates the
current debates and controversies inherent to the theoretical, methodological and
practical processes of marketing within this complex and multi-sector industry. It
brings together leading specialists from range of disciplinary backgrounds and
geographical regions to provide reflection and empirical research on this complex
relationship. The Handbook is divided in to nine inter-related sections: Part 1 deals
with shifts in the context of marketing practice and our understanding of what
constitutes value for tourists; Part 2 explores macromarketing and tourism; Part 3
deals with strategic issues; Part 4 addresses recent advances in research; Part 5
focuses on developments in tourist consumer behaviour; Part 6 looks at
micromarketing; Part 7 moves on to destination marketing and branding issues;
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Part 8 looks at the influence of technological change on tourism marketing; and
Part 9 explores future directions. This timely book offers the reader a
comprehensive synthesis of this sub-discipline, conveying the latest thinking and
research. It will provide an invaluable resource for all those with an interest in
tourism and marketing, encouraging dialogue across disciplinary boundaries and
areas of study. This is essential reading for Tourism students, researchers and
academics as well as those of Marketing, Business, Events Management and
Hospitality Management.

The Routledge Handbook of Tourism in Asia
The Routledge Handbook of Tourism Cities presents an up-to-date, critical and
comprehensive overview of established and emerging themes in urban tourism
and tourist cities. Offering socio-cultural perspectives and multidisciplinary insights
from leading scholars, the book explores contemporary issues, challenges and
trends. Organised into four parts, the handbook begins with an introductory section
that explores contemporary issues, challenges and trends that tourism cities face
today. A range of topics are explored, including sustainable urban tourism,
overtourism and urbanisation, the impact of terrorism, visitor–host interactions, as
well as reflections on present and future challenges for tourism cities. In Part II the
marketing, branding and markets for tourism cities are considered, exploring
topics such as destination marketing and branding, business travellers and
exhibition hosting. This section combines academic scholarship with real-life
practice and case studies from cities. Part III discusses product and technology
developments for tourism cities, examining their supply and impact on different
travellers, from open-air markets to creative waterfronts, from social media to
smart cities. The final Part offers examples of how urban tourism is developing in
different parts of the world and how worldwide tourism cities are adapting to the
challenges ahead. It also explores emerging forms of specialist tourism, including
geology and ecology-based tourism, socialist heritage and post-communist
destination tourism. This handbook fills a notable gap by offering a critical and
detailed understanding of the diverse elements of the tourist experience today. It
contains useful suggestions for practitioners, as well as examples for theoretical
frameworks to students in the fields of urban tourism and tourism cities. The
handbook will be of interest to scholars and students working in urban tourism,
heritage studies, human geography, urban studies and urban planning, sociology,
psychology and business studies.

The Routledge Handbook of Gastronomic Tourism
Hospitality is an industry characterised by its complex nature and numerous
sectors including hotels, hostels, B&Bs, restaurants, pubs, nightclubs and contract
catering. However, despite its segmentation, there are key issues that are
pertinent to all subsectors. The Routledge Handbook of Hospitality Management
adopts a strategic approach and explores and critically evaluates current debates,
issues and controversies to enable the reader to learn from the industry’s past
mistakes as well as future opportunities. Especially relevant at a time when many
sectors of the industry have to re - evaluate and reinvent themselves in response
to the economic downturn the Handbook brings together specialists from both
industry and academia and from a range of geographical regions to provide statePage 10/20
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of-the-art theoretical reflection and empirical research. Each of the five inter
related sections explores and evaluates issues that are of extreme importance to
hospitality organisations, many of which have not been adequately explored
before: external and internal customers, debates surrounding finance, uncertainty
risk and conflict, sustainability, and e-Hospitality and Technology. This book is an
invaluable resource for all those with an interest in hospitality, encouraging
dialogue across disciplinary boundaries and areas of study. It is essential reading
for students, researchers & academics and managers of Hospitality as well as
those of Tourism, Events, Marketing, and Business Management.

Routledge Handbook of Sports Development
This Handbook offers an up-to-date and comprehensive overview of core themes
and concepts in community-based tourism management. Providing
interdisciplinary insights from leading international scholars, this is the first book to
critically examine the current status of community-based tourism. Organised into
five parts, the Handbook provides cutting-edge perspectives on issues such as
Indigenous communities, tourism and the environment, sustainability, and the
impact of digital communities. Part 1 introduces core concepts and methodologies,
and distinguishes community products from other tourism and hospitality goods.
Part 2 explores communities’ attitudes towards tourism development and their
engagement with and ownership of the process. It also delves into the role of
community- based tourism, under the influence of governmental policies, in the
economic and social development of a region. In Part 3 various management,
marketing, and branding initiatives are identified as a means of expanding the
tourism business. Part 4 examines the negative impacts of mass tourism and its
threats to culture, tradition, identity, the built environment, and natural heritage.
In the final and fifth part, future challenges and opportunities for community-based
tourism initiatives are considered, and research-based sustainable solutions are
proposed. Overall, the book considers engaging local populations in tourism
development as a way of building stronger and more resilient communities. This
Handbook fills a void in the current research and thus will appeal to scholars,
students, and practitioners interested in tourism management, tourism geography,
business studies, development policy and practice, regional development,
conservation, and sustainability.

The Routledge Handbook of Tourism Impacts
This handbook provides a comprehensive overview and holistic analysis of the
intersection between tourism and popular culture. It examines current debates,
questions and controversies of tourism in the wake of popular culture phenomena
and explores the relationships between popular culture, globalization, tourism and
mobility. In addition, it offers a cross-disciplinary, cutting edge review of the
character of popular cultural production and consumption trends, analyzing their
consequences for tourism, spatial strategies and destination competitiveness. The
scope of the volume encompasses various expressions of popular culture such as
cinema, TV shows, music, literature, sports and heritage. Featuring a mix of
theoretical and empirical chapters, the handbook problematizes and
conceptualizes the ties and clusters of popular cultural actors, thereby positioning
tourism within the wider context of creative economies, cultural planning and
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multimodal technologies. Written by an international team of academics with
expertise in a range of disciplines, this timely book will be of interest to
researchers from a variety of subjects including tourism, events, geography,
cultural studies, fandom research, political economy, business, media studies and
technology.

Handbook of Tourist Behavior
The Routledge Handbook of Language and Intercultural Communication provides a
comprehensive historical survey of language and intercultural communication
studies with a critical assessment of past and present theory, research, and
practice, as well as an insight into future directions. Drawing on the expertise of
leading scholars from diff erent parts of the world, this second edition offers
updated chapters by returning authors and many new contributions on a broad
range of topics, including reflexivity and criticality, translanguaging, and social
justice in relation to intercultural communication. With an emphasis on
contemporary, critical perspectives, this handbook showcases the varied range of
issues, perspectives, and approaches that characterise this increasingly important
field in today’s globalised world. Offering 34 chapters with examples from a variety
of languages and international settings, this handbook is an indispensable resource
for students and scholars working in the fields of intercultural communication,
applied linguistics, TESOL/ TEFL, and communication studies.

The Routledge Handbook of Hospitality Management
The Routledge Handbook on Tourism in the Middle East and North Africa examines
the importance of tourism as a historical, economic, social, environmental,
religious and political force in the Middle East and North Africa (MENA). It highlights
the ecological and resource challenges related to water, desert environments,
climate change and oil. It provides an in-depth analysis of the geopolitical
conditions that have long determined the patterns of tourism demand and supply
throughout the region and how these play out in the everyday lives of residents
and destinations as they attempt to grow tourism or ignore it entirely. While
cultural heritage remains the primary tourism asset for the region as a whole,
many new types of tourisms are emerging, especially in the Arabian Gulf region,
where hyper-development is closely associated with the increasingly prominent
role of luxury real estate and shopping, retail, medical tourism, cruises and transit
tourism. The growing phenomenon of an expatriate workforce, and how its
segregation from the citizenry creates a dual socio-economic system in several
countries, is unmatched by other regions of the world. Many indigenous people of
MENA keep themselves apart from other dominant groups in the region, although
these social boundaries are becoming increasingly blurred as tourism, being one
socio-economic force for change, has inspired many nomadic peoples to settle into
towns and villages and rely more on tourists for their livelihoods. All of these issues
and more shape the foundations of this book. This Handbook is the first of its kind
to examine tourism from a broad regional and inclusive perspective, surveying a
broad range of social, cultural, heritage, ecological and political matters in a single
volume. With a wide range of contributors, many of whom are natives of the Middle
East and North Africa, this Handbook is a vital resource for students and scholars
interested in Tourism, Middle East Studies and Geography.
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The Routledge Handbook of Hospitality Studies
State-owned enterprises make up roughly 10 percent of the world economy, yet
they are woefully understudied. This handbook offers the first synthesis of the
topic since the 1980s and offers a comprehensive reference for a generation. The
authors provide a detailed explanation of the theory that underpins the expansion
of state-owned enterprises in the 21st century. Each chapter delivers an overview
of current knowledge, as well as identifying issues and relevant debates for future
research. The authors explain how state-owned enterprises are used in both
developed and developing countries and offer an insight into complex and
fascinating organizations such as the German municipal conglomerates or the
multinational companies owned by states. New modes of governance and
regulation have been invented to make sure they act in the public interest. This
handbook brings together a wealth of international scholars, offering multiple
theoretical perspectives to help shape a brave new world. It will be of interest to
teachers and students of Economics, Public Administration and Business,
academics, established researchers and PhD students seeking rigorous literature
reviews on specific aspects of SOEs, as well as practitioners and decision makers in
international organizations.

The Routledge Handbook of Second Home Tourism and
Mobilities
Geographical analysis of tourism spaces and places is advancing fast. In terms of
human geography, the various recent academic ‘turns’ have led to fresh
examination of existing debates and have advanced new theoretical ideas in
geography that are more salient than ever for tourism studies. The Routledge
Handbook of Tourism Geographies seeks to examine such recent developments by
providing a state-of-the-art review of the field, documenting advances in research
and evaluating different perspectives, approaches, techniques and contexts. The
Routledge Handbook of Tourism Geographies considers recent disciplinary
developments (including post-disciplinarily) in geography in relation to the study of
tourism. It also analyzes the fledging relationships of the new mobilities paradigm,
critical tourism studies and cultural political economy to tourism spaces and
places, as well as acknowledging a spatial turn in poststructuralist social sciences
more generally. In addition, it evaluates how postcolonial, feminist, sensory,
performative and queer perspectives have diversified research in the tourism
geographies field. Spatial analysis, time geography, placemaking and landscape
concerns are addressed and issues such as transport, environmental discourses
and development are also analyzed. Finally, the volume’s contributions highlight
key areas for advancing research and map out the dimensions of future
trajectories in tourism geographies in different theoretical and thematic contexts.
Written by leading scholars in the tourism geographies field, this text will provide
an invaluable resource for all those with an interest in tourism geographies,
encouraging dialogue across disciplinary boundaries and areas of study.

Routledge Handbook of Sustainability and Fashion
Tourism is much more than an economic sector, it is also a social, cultural,
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political, and environmental force that drives societal change. Understanding,
responding to, and managing this change will inevitably require knowledge
workers who are able to address a range of problems associated with tourism,
travel, hospitality, and the increasingly complex operating environment within
which they exist. The purpose of this Handbook is to provide an insightful and
authoritative account of the various issues that are shaping the higher educational
world of tourism, hospitality and events education and to highlight the creative,
inventive and innovative ways that educators are responding to these issues. It
takes as its central focus a dynamic curriculum space shaped by internal and
external factors from global to local scales, a variety of values and perspectives
contributed by a range of stakeholders, and shifting philosophies about education
policy, pedagogy and teaching practice. A benchmark for future curriculum design
and development, it critically reviews the development of conceptual and
theoretical approaches to tourism and hospitality education. The Handbook is
composed of contributions from specialists in the field, is interdisciplinary in
coverage and international in scope through its authorship and content. Providing
a systematic guide to the current state of knowledge on tourism and hospitality
education and its future direction this is essential reading for students, researchers
and academics in Tourism, Hospitality, Events, Recreation and Leisure Studies.

Routledge Handbook of Hospitality Marketing
The Routledge Handbook of Events explores and critically evaluates the debates
and controversies associated with this rapidly expanding discipline. It brings
together leading specialists from range of disciplinary backgrounds and
geographical regions, to provide state-of-the-art theoretical reflection and
empirical research on the evolution of the subject. It is the first major study to
examine what events is as a discipline in the twenty-first century, its significance in
contemporary society and growth as a mainstream subject area. The book is
divided in to five inter-related sections. Section one evaluates the evolution of
events as a discipline and defines what events studies is. Section two critically
reviews the relationship between events and other disciplines such as tourism and
sport. Section three focuses on the management of events, section four evaluates
the impacts of events from varying political, social and environmental perspectives
and section five examines the future direction of growth in event-related education
and research. It offers the reader a comprehensive synthesis of this field,
conveying the latest thinking and research. The text will provide an invaluable
resource for all those with an interest in Events Studies, encouraging dialogue
across disciplinary boundaries and areas of study.

The Routledge Handbook of Language and Intercultural
Communication
This book provides a comprehensive and readable overview of the critical debates
and controversies around tourism in Africa, and the major factors that are affecting
tourism development now and in the future. Drawing upon research emerging from
collaborations between a growing number of African academics and practitioners
based in the continent and in the African diaspora as well as international
colleagues, the Handbook offers key critical insights into the issues, challenges and
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trends that Africa and African tourism is facing. Part I covers continent-wide issues
such as climate change, ICT, heritage and development. The remaining parts are
organised along geographic lines, with each chapter covering the development of
tourism, current trends and discussion of critical issues such as community
participation, gender, backpacking, urban tourism, wildlife tourism and
conservation. Combining an overview of key theories, concepts, contemporary
issues and debates, this book will be a valuable resource for students, academics
and practitioners investigating the role of tourism in Africa.

The Routledge Handbook of State-Owned Enterprises
The Routledge Handbook of Tourism and the Environmentexplores and critically
evaluates the debates and controversies inherent to tourism’s relationship with
nature, especially pertinent at a time of major re-evaluation of our relationship with
the environment as a consequence of the environmental problems we now face. It
brings together leading specialists from range of disciplinary backgrounds and
geographical regions, to provide state-of-the-art theoretical reflection and
empirical research on this complex relationship and future direction. The book is
divided in to five interrelated sections. Section one evaluates the philosophical
basis, rationale and complexity of what is meant by the term ‘environment’
considering the major influences in the construction of how we understand our
surroundings and the types of values we place upon them. Section two evaluates
the types of eco-systems that are used as natural resources for tourism and the
negative and positive impacts upon them. Section three evaluates relevant
environmental policy and management mechanisms for the impacts of tourism on
the natural environment. Section four focuses on the changing tourismenvironment relationship, and the types of tourism that have become established
in the tourism industry, market and policy. Section five, analyzes contemporary
and future issues of the tourism-environment relationship, based upon themes of
environmental and social welfare. This timely book will provide an invaluable
resource for all those with an interest in tourism’s relationship with the natural
environment, encouraging dialogue across disciplinary boundaries and areas of
study. The book is international in its focus, emphasizing that issues of tourism and
the natural environment are not only localized but transcend national boundaries
that sometimes require both international and global responses. This is essential
reading for student, researchers and academics of Tourism as well as those of
Geography, Environmental Studies and Development Studies.

Current Issues in Asian Tourism
In recent times, festivals around the world have grown in number due to the
increased recognition of their importance for tourism, branding and economic
development. Festivals hold multifaceted roles in society and can be staged to
bring positive economic impact, for the competitive advantage they lend a
destination or to address social objectives. Studies on festivals have appeared in a
wide range of disciplines, and consequently, much of the research available is
highly fragmented. This handbook brings this knowledge together in one volume,
offering a comprehensive evaluation of the most current research, debates and
controversies surrounding festivals. It is divided into nine sections that cover a
wide range of theories, concepts and contexts, such as sustainability, festival
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marketing and management, the strategic use of festivals and their future.
Featuring a variety of disciplinary, cultural and national perspectives from an
international team of authors, this book will be an invaluable resource for students
and researchers of event management and will be of interest to scholars in the
fields of anthropology, sociology, geography, marketing, management, psychology
and economics.

Routledge Handbook on Tourism in the Middle East and North
Africa
This handbook explores and critically examines both positive and negative impacts
of tourism development focusing on the past, present and future issues, challenges
and trends from a multidisciplinary global perspective. Through a comparative
approach involving international case studies, this book explores our
understanding of tourism impacts and contributes to the theoretical development
on relationships between tourism impacts and community support for tourism
development. This handbook focuses on a variety of geographical locations,
drawing from the knowledge and expertise of highly regarded academics from
around the world. Specifically, it explores the adoption and implementation of
various tourism development and impact management approaches in a wide range
of global contexts, while identifying their trends, issues and challenges. It
addresses strategies relating to innovation, sustainability and social responsibility,
and critically reviews the economic, sociocultural, environmental, political and
technological impacts of tourism. The text also identifies future trends and issues,
as well as exploring the methods used to study tourism impacts. Conveying the
latest thinking and research, this handbook will be a key reference for students,
researchers and academics of tourism, as well as development studies, geography,
cultural studies, sustainability and business, encouraging dialogue across
disciplinary boundaries and areas of study.

The Routledge Handbook of Events
In recent years there has been a growing interest in the study of hospitality as a
social phenomenon. This interest has tended to arrive from two communities. The
first comprises hospitality academics interested in exploring the wider meanings of
hospitality as a way of better understanding guest and host relations and its
implications for commercial settings. The second comprises social scientists using
hosts and guests as a metaphor for understanding the relationship between host
communities and guests as people from outside the community – migrants, asylum
seekers and illegal immigrants. The Routledge Handbook of Hospitality Studies
encourages both the study of hospitality as a human phenomenon and the study
for hospitality as an industrial activity embracing the service of food, drink and
accommodation. Developed from specifically commissioned original contributions
from recognised authors in the field, it is the most up-to-date and definitive
resource on the subject. The volume is divided into four parts: the first looks at
ways of seeing hospitality from an array of social science disciplines; the second
highlights the experiences of hospitality from different guest perspectives; the
third explores the need to be hospitable through various time periods and social
structures, and across the globe; while the final section deals with the notions of
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sustainability and hospitality. This handbook is interdisciplinary in coverage and is
also international in scope through authorship and content. The ‘state-of-the-art’
orientation of the book is achieved through a critical view of current debates and
controversies in the field as well as future research issues and trends. It is
designed to be a benchmark for any future assessment of the field and its
development. This handbook offers the reader a comprehensive synthesis of this
discipline, conveying the latest thinking, issues and research. It will be an
invaluable resource for all those with an interest in hospitality, encouraging
dialogue across disciplinary boundaries and areas of study.

The Routledge Handbook of Place
Understanding the global hotel business is not possible without paying specific
attention to hotel chain management and dynamics. Chains are big business,
approximately 80 percent of hotels currently being constructed around the world
are chain affiliated and, in 2014, the five largest brands held over a one million
rooms. The high economic importance of the hotel chains and their global
presence justifies the academic research in the field however, despite this, there is
no uniform coverage in the current body of literature. This Handbook aids in filling
the gap by exploring and critically evaluates the debates, issues and controversies
of all aspects of hotel chains from their nature, fundamentals of existence and
operation, expansion, strategic and operational aspects of their activities and
geographical presence. It brings together leading specialists from range of
disciplinary backgrounds and regions to provide state-of-the-art theoretical
reflection and empirical research on current issues and future debates. Each of the
five inter-related section explores and evaluates issues that are of extreme
importance to hotel chain management, focusing on theoretical issues, the
expansion of hotel chains, strategic and operational issues, the view point of the
individual affiliated hotel and finally the current and future debates in the theory
and practice of hotel chain management arising from globalisation, demographic
trends, sustainability, and new technology development. It provides an invaluable
resource for all those with an interest in hotel management, hospitality, tourism
and business encouraging dialogue across disciplinary boundaries and areas of
study. This is essential reading for students, researchers and academics of
Hospitality as well as those of Tourism, Marketing, Business and Events
Management.

Routledge Handbook of Tourism Cities
This comprehensive volume was put together in response to the growing amount
of research on tourism in Asia and an increasing number of authors from Asian
countries. It concentrates on two aspects of Asian Tourism: first, the Asian tourists
themselves, and second, economic development and tourism in the Asian region.
The first part of the collection focuses on three areas: the motivations of different
types of Asian tourist; the characteristics and behaviour of particular Asian tourist
segments; and, finally, an analysis of specific research issues. The second part of
the book then goes on to explore the governance and organisation of tourism in
the Asian region, and the nature of Asian growth and competitiveness as it relates
to tourism. The articles in this book were originally published in the journal Current
Issues in Tourism.
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The Routledge Handbook of Tourism and the Environment
The clothing industry employs 25 million people globally contributing to many
livelihoods and the prosperity of communities, to women’s independence, and the
establishment of significant infrastructures in poorer countries. Yet the fashion
industry is also a significant contributor to the degradation of natural systems, with
the associated environmental footprint of clothing high in comparison with other
products. Routledge Handbook of Sustainability and Fashion recognizes the
complexity of aligning fashion with sustainability. It explores fashion and
sustainability at the levels of products, processes, and paradigms and takes a truly
multi-disciplinary approach to critically question and suggest creative responses to
issues of: • Fashion in a post-growth society • Fashion, diversity and equity •
Fashion, fluidity and balance across natural, social and economic systems This
handbook is a unique resource for a wide range of scholars and students in the
social sciences, arts and humanities interested in sustainability and fashion.

The Routledge Handbook of Consumer Behaviour in Hospitality
and Tourism
This landmark publication brings together some of the most perceptive
commentators of the present moment to explore core ideas and cutting edge
developments in the field of Leisure Studies. It offers important new insights into
the dynamics of the transformation of leisure in contemporary societies, tracing
the emergent issues at stake in the discipline and examining Leisure Studies’
fundamental connections with cognate disciplines such as Sociology, Cultural
Studies, History, Sport Studies and Tourism. This book contains original work from
key scholars across the globe, including those working outside the Leisure Studies
mainstream. It showcases the state of the art of contemporary Leisure Studies,
covering key topics and key thinkers from the psychology of leisure to leisure
policy, from Bourdieu to Baudrillard, and suggests that leisure in the 21st century
should be understood as centring on a new ‘Big Seven’ (holidays, drink, drugs, sex,
gambling, TV and shopping). No other book has gone as far in redefining the
identity of the discipline of Leisure Studies, or in suggesting how the substantive
ideas of Leisure Studies need to be rethought. The Routledge Handbook of Leisure
Studies should therefore be the intellectual guide of first choice for all scholars,
academics, researchers and students working in this subject area.

The Routledge International Handbook of Walking
This Handbook explores the latest cross-disciplinary research on the interrelationship between memory studies, place, and identity. In the works of dynamic
memory, there is room for multiple stories, versions of the past and place
understandings, and often resistance to mainstream narratives. Places may live on
long after their physical destruction. This collection provides insights into the
significant and diverse role memory plays in our understanding of the world around
us, in a variety of spaces and temporalities, and through a variety of disciplinary
and professional lenses. Many of the chapters in this Handbook explore placemaking, its significance in everyday lives, and its loss. Processes of displacement,
where people's place attachments are violently torn asunder, are also considered.
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Ranging from oral history to forensic anthropology, from folklore studies to cultural
geographies and beyond, the chapters in this Handbook reveal multiple and often
unexpected facets of the fascinating relationship between place and memory, from
the individual to the collective. This is a multi- and intra-disciplinary collection of
the latest, most influential approaches to the interwoven and dynamic issues of
place and memory. It will be of great use to researchers and academics working
across Geography, Tourism, Heritage, Anthropology, Memory Studies, and
Archaeology.

The Routledge Handbook of Hotel Chain Management
The Routledge Handbook of Tourism Marketing
Second homes have become an increasingly important component of both tourism
and housing studies. They can directly and indirectly contribute a significant
number of domestic and international visitors to destinations and may be part of
longer-term retirement, lifestyle and amenity migration that can have significant
economic and social effects on communities and destination development. This
volume offers an overview of different disciplinary and methodological approaches
to second homes while simultaneously providing a broad geographical reach.
Divided into four parts exploring governance, development, community and mobile
second homes, the book provides a contemporary account of the major issues in
an area of growing international interest. This timely handbook covers a wide
range of dimensions – from planning to the role of second homes in development
and the management of their impact. The international and cross-disciplinary
nature of the contributions will be of interest to numerous academic fields in the
social sciences, as well as urban and regional planners.
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